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ABSTRACT  
 
 

 
Adver t i s ing  and  mar ket ing have shaped the behavio r  and psycholog ica l  

p r o f i l e  o f  t he Amer i can consumer .  Consumer i sm i s  at  the  cr ux o f  a  number  

o f  impor t an t  i s sues  af f ect ing the na t ion and the wor ld –  cr ea t ion  and  

main t enance of  t he  f a l se  se l f ,  sp i r i t ua l  empt iness ,  de t achmen t  f r om na tu r e,  

and  sus t a inabi l i t y .  Cur r ent  l eve l s  of  consumpt ion ar e  ecolog ica l ly  

des t r uc t ive  and  unsus t a inab le.  Under s t and ing the psycho log ica l  and 

sp i r i t ual  ef f ect s  of  consumer i sm may  be  impor t an t  t o  r ever se  the  t r end of  

i nc r eas ing consumpt ion.  Oppor tun i t i e s f o r  ecosoph ical  deve lopmen t  a r e 

key  to  pr omot ing the behav ior a l  changes  necessa r y  t o  r ees t ab l i sh  our  

connec t ion with  na tur e  and  addr ess  the  p r ob lems of  consumer i sm and  

sus t a inab i l i t y .  
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INTRODUCTION 

With  the  r i se o f  consumer i sm,  ou r  globa l  soc i e ty has become 

inc r eas ingly  f ocused on consuming goods  and se r v i ces,  a s a  means  t o  f ee l  

good  abou t  our se lves  and to  dr ive the  economies  o f  t he wor ld ( McKibben ,  

1989 ;  Suzuki ,  1997 ;) .  Consumer i sm a ffec t s  t he i ndiv idual  i n  a  number  of  

ways .  Consumer i sm af f ec t s t he psycho log ica l  hea l th  of  t he  i nd iv idua l  

t h r ough  er os ion of  t he  t r ue se l f  and  r epl ac ing i t  w i th  a  f al se  se l f ,  and the 

sp i r i t ual  hea l th  of  the  i nd ividua l  by e rod ing  ou r  sp ir i t ual  connec t ions  with 

na tu r e and r epl ac ing i t  wi th  consumpt ion  of  goods  and  se rv i ces .  

T he  p r oblem o f  consumer i sm r ai ses  a  number  o f  ques t i ons .  How do 

the  concep t s  of  consumer i sm and  na r c i ss i sm a f f ec t  humans? Speci f i cal l y ,  

how do these  concept s  cont r ibu t e t o  a  de t achmen t  f r om na tu r e and lo ss  of  

sp i r i t ual  r enewal? Ult ima tely –  wha t  are  t he r ami f i ca t i ons f or  humans 

psycho log ical ly ,  ecolog ical ly ,  and  spi r i t ua l ly? Consumer i sm i s  

eco log ica l ly  unsus t a inab le and th r ea t ens  t o  des t r oy  the  benef i ci a l  

connec t ion be tween  natu r e and the  human  sp ir i t  ( Ber r y,  1995;  Suzuk i ,  

1997 ;  McDan ie l ,  2000) .  

T he  connec t ions  between  na tur e  and  the  human sp ir i t  ar e  not  we l l  

under s tood  ( Manne l l ,  1996;  Dr iver  & Azjen ,  1996) .  Resea r cher s  ar e  on ly 

j u s t  beginn ing  to  examine thi s  void i n  ou r  knowledge  base .  Soc io log i s t s,  

p sycho log i s t s,  and  anth ropo log i s t s  ar e  s t a r t i ng to  conduc t  much needed  

r esea r ch in  an  at t empt  t o  de t e rmine how these concep t s i nf luence human  

behav io r  and the  imp l i cat i ons f or  t he eco - sp i r i t ua l  hea l th  o f  soc i e ty 
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( Manne l l ,  1996 ;  Dr iver  & Azjen,  1996) .  As the t r end con t inues  wi th mor e  

and  mor e peop le mov ing to  ur ban a r eas ( Br own,  2001,  p .  189) ,  the  

po t en t i al  f o r  det achmen t  f r om natu r e and  subsequen t ly ,  a  g rowing l ack of  

eco log ica l  awar eness  t hr ea t ens  ou r  psycho log ica l  we l l  be ing ( Or r ,  1994,  p .  

131- 151) .  Dav id Suzuk i  ( 1997)  comment s  on th i s :  “E copsycho log i s t s  ar gue 

tha t  t he  damage we  do  to  ou r se lves  and our  sur r ound ings i s  caused  by ou r  

separ a t i on f r om na tu r e” ( p.  179) .  

I n  o r der  t o  mor e c lose ly  de f ine the  i s sue ,  i t  i s  impor t an t  t o  c l ear ly  

de f ine consumer i sm and na r ci ss i sm.  Consumer i sm i s  de f ined  as :  “The 

theor y that  a  pr ogres s ively g reater  cons umption  o f  goods  i s  economically  

benef icial;  Attachment  to  mater ial i st ic  values  o r  pos ses s ion s ”  

( Dictionar y.com, 2000a) .  Narci s s i sm i s  de f ined as :  “ A p sychological  

condi tion character ized by sel f - preoccupat ion, lack of  empathy,  and 

unconscious  def icit s  in  sel f -es teem.  Erot ic  pleasu re der ived f r om 

contemplation or  admirat ion  of  one ' s  own  body  or  sel f,  e specially  as  a  

f i xation on or  a  regres s ion to  an  infanti le  s tage o f  development ”  

( Dictionar y.com, 2000b) .  
 P sycho log i s t  Ph i l i p  Cushman  ( 1990)  desc r ibed  the l i nkages  be tween  

na r c i ss i sm and  consumer i sm.  He desc r ibed  r ecen t  h i s tor i ca l  f acto r s such  as 

u r ban izat ion,  i ndus tr i a l i za t i on,  and secu la r i za t i on as  having deve loped  an  

Amer i can se l f  t hat  bea r s  t he dua l  t r ademar ks  o f  na r ci ss i sm:  appear ing  

“mas t e r f ul  and  bounded” on the out s ide,  ye t  “empty” under nea th .  Cushman 

def ines  t h i s emptiness  as  the  “se lf  exper i enc ing  a s ign if i cant  l ack  o f  

community ,  t r ad i t i on,  and shar ed mean ing . ” T hi s  soc i et a l  change beg inning 
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i n  the  16 t h  cen tur y,  i s  a  r e su l t  o f  t he t r ans i t i on f r om a r e l i g ious t o  a  

sc i en t i f i c  based cu l tu r e,  f r om an  ag r i cul tu r al–based  economy to an 

i ndus t r i a l - based economy,  f r om a r u r al  se t t i ng to  an  u r ban se t t i ng,  and  

f r om a f ocus  on community  va lues  t o  t he  i ndiv idual  ( p .  600) .  

 Dur ing the  pos t- Wor ld War  I I  e r a,  many  people  moved to  l ar ge  ci t i e s 

t o  pur sue wor k,  many in  f ac tor i es  and  indus t r i e s,  wh ich in  a  number  o f  

ways  r educed  the i r  qual i t y  of  l i f e .  Indus t r i a l  r e l i ance on sk i l l ed l abor  and 

c r a f t smen was  ebb ing with t he popula r i t y  of  a ssembly  l i ne s ty l e f acto r i es .   

Compan ies  cou ld pay the ir  worker s  l e ss  a s  a  r e su l t .  Wi th  t he  t r end  towar ds 

mig r at ion to  c i t i e s ,  people  began  to  l o se  con tac t  wi th t he ir  cu l tur a l  roo t s :  

e thn i c t r adi t i ons ,  f ami ly t i e s,  and  spi r i tua l  f oundat ions,  a s t hey adap ted  to  

t he  ur ban env ir onmen t .  T hese  changes  con t r ibu t ed  t o  an  empt iness  i n  t he 

se l f  ( Cushman,  1990,  p .  600) .  

 Cushman  a rgues  tha t  t he “Pos t- World  War  I I  se l f  year ns  to  acqu i r e and 

consume as an  unconsc ious way o f  compensa t ing f or  wha t  has  been lo s t :  I t  

i s  empty”  ( Cushman,  1990,  p .  600) .  Whi l e  th i s  change  in  env ir ons  and  

consumer  behav io r  began to  acce l er a t e and  t ake hold i n  t he pos t- Wor ld  War  

I I  e r a,  i t s  o r ig ins  go  back  sever a l  decades .  

 I t  i s  impor t an t  t o  not e  t ha t  t he po in t  o f  t h i s  paper  i s  no t  t o  l abe l  a l l  

consumer i sm as  bad  or  ev i l .  Bu t  r a the r  t o  get  peop le t o  t h ink abou t  

consumer i sm,  i t s  e f f ec t s  on our  g lobal  soc i e ty ,  and to  examine the r easons 

we  choose t o  consume pr oduc t s and r esour ces .  Pr oponen t s  of  consumer i sm 

be l i eve t ha t  t he c r eat ion of  new goods  and  se r vi ces  “ l i f t  people  f rom 
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d r udger y, ”  give  peop le a  sense  o f  meaning  and  pu r pose i n  l i f e ,  and  has  t he 

po t en t i al  t o  un i t e  people  al l  over  the  wor ld i n  a  common  consumer  cu l tu r e 

( McDan ie l ,  2000,  p .  145) .  

 T h i s  paper  wi l l  examine the hi s to r i ca l  founda t ion  of  consumer i sm and 

exp lo r e t he psycholog ical  and  sp ir i tua l  imp l i cat i ons o f  consumer i sm wi th  

r egar d t o  human wel l  be ing .  Fr om ther e,  a  d i scuss ion of  why  spi r i t ua l  

va lues  and connect ion to  natu r e i s  impor t an t  t o  t he ind iv idua l  and soc i e ty,  

a s  we l l  a s  r ecommenda t ions f or  change.  

CONSUMERISM 
 

Hist or i cal  Background o f  Market ing and Advert i s ing  
 

T he  r oot s  of  modern  consumer i sm l i e  in  t he 18 t h  cen tur y.  Bef o r e t he 

18 t h  cen tur y,  sever a l  f ac tor s  he ld consumer i sm a t  bay,  pr imar i l y ,  the  

dominant  value  sys t em of  o r gan ized r e l i g ion.  Sever al  ma jor  r e l i gions ,  

i nc lud ing  Chr i s t i an i ty  and Buddhi sm,  ur ged the ir  f o l l ower s t o  focus  on 

sp i r i t ual  goa l s  r a ther  t han the acqu i s i t ion  of  ma te r i a l  goods wh ich 

in t e r f e r ed with t he goa l  of  a t t a in ing  sa lva t ion.  Conf uc i an i sm,  t he  l ead ing 

be l i e f  sys t em o f  t he upper  c l ass  in  China ,  al so  r e j ec t ed consumer i sm  

( S t ear ns ,  2001 ,  p  3 -5 ) .   

Wi th  t he  d i scovery  of  p r oduc t s  such  as sugar ,  a  va r i ety  o f  sp i ces ,  

co lo rf u l  dyes ,  and the  avai l ab i l i t y  of  p roduc t s  such as  high f ash ion  

c lo th ing ,  t her e  was  a c l ea r  i ncr ease  in  demand  f or  t hese  non- essen t i a l  

p r oduc t s.  Whi l e demand  f o r  these  pr oduc t s  i ncr eased ,  fo r  t he mos t  par t ,  i t  
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was  s t i l l  only  t he  wea l thi e r  c l ass  of  i ndiv idua l s t ha t  could a f f o r d t hese 

p r oduc t s (S t ea rns ,  2001,  p .  15 - 23) .  

Dur ing the  t ime pe r iod spann ing 1800  – 1920,  a  number  of  impor t an t  

even t s  i n  the  deve lopmen t  o f  consumer ism occurr ed.  I n  1830 ,  t he f i r s t  

depar tmen t  s to r e opened in  Par i s.  By 1850 ,  l ar ge  depar tmen t  s tor es  had 

sp r ead  to  othe r  majo r  c i t i e s  in  Wester n E ur ope  and  the  Un i t ed St a t es .  

Add i t i ona l ly ,  ma i l  or de r  ca t alogs  began to  appear  and  the  f i r s t  adver t i s i ng 

agenc i es  wer e bor n.  A  wide  va r i ety  o f  impor t s and consumer  goods became 

ava i l ab l e  ( St ea r ns,  2001,  p .  45- 47) .  These  deve lopmen t s ,  combined with  a 

number  of  changes  in  t he  psycho logica l  p ro f i l e  of  soc i e ty,  se t  the  s t age f o r  

t he  explos ion of  consumer i sm tha t  wou ld  l a t er  beg in i n  the  1920s .  

  Kanner  and Gomes ( 1995)  s t a t ed  tha t :  “ I t  i s  f ar  f rom c l ea r  t hat  

consumer i sm occur s  natu r al l y  o r  spontaneous ly  i n  humans” ( p.  81 ) .  

Chr i s topher  L asch,  i n  The Cu l ture o f  Narc i ss i sm ,  not ed  tha t  i ndus t r i al  

l eader s  i n  t he Un i t ed St a t es  du r ing the 1920s  under s tood  tha t  t he des i r e f o r  

non- essen t i a l  pr oduc t s was  so anemic  tha t  i t  r equ ir ed con t inua l  pr omot ion 

and  r e in fo r cemen t :  

T he  Ameri can  economy,  hav ing  r eached  the  po in t  wher e  i t s  

t echno logy  was  capab le  of  sa t i s f ying  bas i c  mate r i al  needs ,  now 

r e l i ed on  the  cr ea t ion o f  new consumer  demands  –  on 

conv inc ing  peop le  to  buy  goods  f o r  wh ich  they  ar e  unawar e  of  

any  need  un t i l  the  need  i s  f o r cib ly  b r ough t  t o  t he ir  a t t en t ion by 

the  mass  med ia (L asch ,  1979 ,  p .  72) .  
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Advert i s ing:  Creat ing  Consum eri sm  

I t  i s  unknown whe ther  consumer i sm occur s  na tu r a l l y  i n  humans or  

has  been a r t i f i ci a l l y  i nduced.  T her e  i s  cons ide r ab l e documen tat ion wh ich 

shows tha t  t he media  and  adver t i s i ng indus t r y have worked  ha r d over  many 

decades  t o  convince  t he  pub l i c  of  many needs  o f  wh ich they  wer e 

p r ev ious ly  unawar e,  t h rough a  cons t an t  ba r r age o f  commer c i al s  to  r e inf o r ce 

t hose  needs.  

Cr ea t ing f al se  needs was  not  an  easy t ask .  Ben jamin Hunnicu t t  

desc r ibed the s i t ua t ion in  t he fo l l owing t e rms:  

Consumpt ion  was  no t  guar an t eed,  but  i t  cou ld  be  p r omoted.  I t  

wou ld  be t he ha rd  wor k  o f  i nves to r s ,  mar ket ing exper t s ,  

adver t i ser s ,  and  bus iness  l eader s,  a s  we l l  a s  t he  spend ing  

examples  se t  by  the r i ch  tha t  wou ld  p romote  consumpt ion .…the 

bus iness  communi ty  b r oke i t s  l ong  concen t r a t ion  on p roduc t ion,  

i n t r oduced  the  age  of  mass  consumpt ion ,  f ounded  a  new age  of  

p r ogr ess  i n  an  abundan t  soc i e ty ,  and  gave  l i f e  t o  t he 

adver t i s ing  indus tr y ( Hunn icu t t ,  1988 ,  p .  42 - 43) .  

However ,  member s  of  t he bus iness  communi ty wer e  no t  t he  only  ones 

r espons ib l e f or  p r omot ing  consumption .  I n  1929 ,  Pr es iden t  Herber t  

Hoover’ s  Commi t t ee  on  R ecen t  E conomic  Changes  pub l i shed  in fo r mat ion 

wh ich  showed  how the  U. S.  Gover nmen t  was  i nvo lved  in  he lping  the 

bus iness  communi ty  pe r petua t e  demand  fo r  non- essen t i a l  pr oduc t s :  

“…economis t s  have  long  dec l a r ed  tha t  consumpt ion,  t he  sa t i s f ac t ion  of  
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wan t s ,  would  expand  wi th l i t t l e  ev idence  o f  sa t i a t i on  i f  we  could  so  ad jus t  

ou r  economic  pr ocesses  t o  make  do r man t  demands  e f f ec t ive . ”  Speci f i cal l y ,  

t he  commi t t ee  r epor t ed :  

…we now demand  a  br oad  l i s t  of  goods  and  se r v i ces  wh ich 

come under  the  ca t egory  o f  ‘op t ional  pu r chases . ’ . … 

economica l ly  we  have  a  bound less  f i e ld  be f o r e  us ;  t ha t  t her e 

a r e  new wan t s  wh ich  wi l l  make  way  end less ly  f o r  newer  want s ,  

a s  f a s t  a s  t hey  a r e  sa t i s f i ed .  By  adver t i s i ng  and  o the r  

p r omot iona l  dev ices,  by  sc i en t i f i c  f ac t  f ind ing,  by  car e f ul ly  

p r edeve loped  consumpt ion,  a  measu r able  pu l l  on  pr oduc t ion  has  

been  c r ea t ed  wh ich  r e l eases  cap i t a l  o the r wi se  t i ed  up in  

immobil e  goods. … Our  s i t ua t ion  i s  f or tuna t e,  ou r  momentum i s  

r emar kab le  ( Commit t ee  on Recen t  E conomic  Changes,  1921  p.  

13 - 17) .  

H i s to r i an  W. W.  Ros tow ( 1991)  co rr obor a t es  t h i s  when  he  no ted:  

“…in  the  1920s,  t he  Ameri can  economy s t a r t ed  t o  depend  f o r  the  f i r s t  t ime 

mor e  on  inc r eased  consumpt ion  f o r  g rowth  than  on  the  r e l at i ve ly  s imple 

mat t e r  o f  i nc r eas ing  pr oduc t ion”  ( p.  44) .  Chr i s topher  L asch  ( 1979)  not ed  a 

s t a t emen t  made  by f or mer  Pr es iden t  Ca lv in Coo l idge  who s t a t ed :  

“Adver t i s ing  i s  t he  method  by  wh ich  the  des i r e  i s  c r ea t ed  f o r  be t t er  

t h ings” ( p.  72) .  
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“Be t t e r  t h ings”  does  no t  equa t e  t o  pr oduc t s  r egar ded  as  necess i t i e s .  

I n s t ead ,  “Be t t e r  th ings”  a r e  abou t  soci e t a l  s t a tus  and  f ash ion  s t a t emen t s .  

L asch  ( 1979)  desc r ibed th i s  when  he dec l a r ed :  

T he  a t t empt  t o  ‘ civ i l i ze ’  t he  masses  has  now g iven r i se  to  a  

soc i e ty  dominat ed  by  appear ances  –  t he  soc i e ty  o f  t he 

spec t ac l e .  I n  the  pe r iod  o f  pr imit i ve  accumula t ion ,  capi t a l i sm 

subor d inat ed  be ing  to  hav ing,  the  use  va lue  o f  commodi t i e s  to  

t he i r  exchange  va lue .  Now i t  subor d ina t es  possess ion  i t se l f  t o  

appear ance  and  measu r es  exchange  va lue  as  a  commodi ty ’ s  

capac i ty  t o  conf e r  pr es t i ge  –  t he  i l lu s ion  o f  p rosper i ty  and  

p r es t i ge ( p.  72) .  

I n  o the r  wor ds ,  the  value  o f  pr oduc t s and  goods  or igina l ly  was  

measu r ed  by  the use  of  t he p r oduc t  t o  ach i eve  some goal .  Dur ing the per iod 

o f  pr imi t i ve accumula t ion,  [ i t al i c s  added]  an  ind ividua l’ s  wor th was  j udged 

by  soc i e ty  by  othe r  met r i c s,  such as  t he i ndiv idual ’ s r e l i g ious f ai t h  and 

invo lvemen t  wi th f ami ly  and  communi ty .  Wi th t he t r ans i t ion  to  consumer -

based  metr i c s  o f  va lue,  mer ely owning  o r  possess ing  a  p r oduc t  i s  al l  t ha t  i s  

r equ ir ed  to  j udge the ind iv idua l’ s  va lue o r  p l ace in  soc i ety .  

L asch  ( 1979)  desc r ibed the  i n t en t  of  t he  adver t i s i ng indus t ry :   

I n  a  s impler  t ime ,  adver t i s i ng mer ely ca l l ed  at t en t ion  to  t he 

p r oduc t  and  ex to l l ed  i t s  advan tages.  Now i t  manuf ac tu r es  a  

p r oduc t  o f  i t s  own:  t he  consumer ,  e t e r na l ly  unsa t i s f i ed ,  

r e s t l e ss ,  and  bor ed.  Adver t i s ing  se r ves  no t  so  much  to  adver t i se  
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p r oduc t s  a s  t o  pr omote  consumption as  a  way  o f  l i f e .  I t  

man ipu lat es  t he  masses  i n to  an  i n sa t i ab l e  appe t i t e  not  only  fo r  

goods  bu t  f or  new exper i ences  and  pe r sona l  f u l f i l lmen t ,  i t  

p r omotes  consumpt ion  as  t he  answer  t o  t he  age  o ld  p r ob lems o f  

l one l iness ,  i l lness ,  wear iness ,  and  l ack  o f  sexual  sa t i s f act i on 

( p .  72) .  

L asch  ( 1979)  complet ed  th i s t hough t  by equa t ing th i s mode of  

r ampan t  consumer i sm as  “keep ing up wi th  t he  Joneses” :  

…the  p ropaganda  of  consumpt ion  tur ns  a l i ena t ion  i t se l f  i n to a  

commodity .  I t  add r esses  i t se l f  t o  t he sp i r i t ua l  deso l a t i on  o f  

moder n  l i f e  and  pr oposes  consumpt ion as  t he  cu r e.  Do  you  look  

dowdy  nex t  to  your  neighbor s?  Do  you  own  a  ca r  i n f er ior  t o  

t he i r s?  Ar e  your  ch i ld r en  as  hea l thy?  As  popu la r ?  Do ing  as  

we l l  i n  schoo l?  Adver t i s ing  in s t i t u t i ona l i zes  envy  and  a t t endant  

anx ie t i e s  ( p .  73 ) .  

Ano ther  e f f ec t  of  th i s  t r ans i t i on was  t ha t  consumer s  began  to  l o se  

s igh t  of  wher e t hei r  pr oduc t s o r ig inat ed.  I n  ea r l i e r  t imes ,  t he consumer  

cou ld  see wher e  the  pr oduct  o r ig ina t ed in  i t s  r aw or  base  f o rm and  see and 

appr ec i a t e wher e  i t  came  f r om.  Wi th impr ovement s  in  t r anspor t a t i on,  

r a i l r oads ,  and sh ipping,  r aw mater i a l s cou ld  be  br ough t  t o  a  f ac tor y,  

p r ocessed ,  and then de l ive r ed  r i ght  t o  the  r et a i l er ’ s shop  o r  t he consumer ’ s 

door s t ep.  T he d i s t ance  inc r eased be tween  consumer  and  the sou r ces  o f  t he 

p r oduc t s t hey bough t .  T he per son  who pur chased bee f s t eak f r om the  loca l  
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g r ocer  or  a  k i t chen cha ir  at  t he  downtown  depar tment  s to r e had l i t t l e  

connec t ion to  the  cow or  t he t r ee f r om which  the  f i ni shed  p r oduc t  had  

o r ig ina t ed.  Natu r e was  be ing r ap id ly consumed ,  bu t  a s  packaged consumer  

p r oduc t s na tur e ’ s boun ty has  lo s t  much o f  t he r ever ence i t  has once 

en joyed as  t he sour ce  of  l i f e  ( Kl ine ,  2000 ,  p .  39 ) .  

As  Ameri can  soc i ety changed gear s  and sh i f t ed  f rom a  cul tur e  

wher e  bas i c  needs and se r vi ces  had been  met ,  t o  a  cu l tur e wher e needs and 

se r v i ces  can never  be met ,  i t  i s  wor th no t ing tha t  i t  wou ld have been a lmos t  

imposs ib l e f or  anyone a t  t he t ime  to  r ecogn ize  t he s ign if i cance and sca l e  of  

t he  pr ob lems th i s  wou ld c r ea t e or  t o  s top  thi s  pr ocess .   I ndus tr y was  

l i t e r al l y  sa i l i ng  in to wa ter s  never  be f ore  exp lor ed.  T he Amer i can economy 

mindse t  was  f i rmly r oo ted in  concep t s o f  t he  Ameri can  Judeo- Chr i s t i an 

t r ad i t i on o f  domin ion over  t he r esour ces  o f  t he ea r th ,  man i f es t  des t iny ,  

“Over  t he  Nex t  Ridge Syndr ome, ” and the  be l i e f  t ha t  the  natu r al  r e sour ces 

o f  t he  coun tr y wer e i nexhaus t ib l e ( Nash ,  1982 ;  Kl ine,  2000) .    

Whi l e  t he  o r ig ins  o f  mass  consumer i sm wer e roo t ed in  t he ear ly  pa r t  

o f  t he  cen tur y ,  i t  was no t  unt i l  t he pos t- Wor ld  War  I I  er a  tha t  consumer i sm 

began  to  f i nd a f i r m foo thold i n  our  cul tu r e.  T he yea r s l ead ing  up  to  World  

War  I I  wer e di f f i cu l t  economic t imes  fo r  t he  coun tr y.  T he Gr eat  Depr ess ion 

pu t  t he  deve lopmen t  o f  consumer i sm on ho ld f o r  a  sho r t  per iod of  t ime.  

However ,  t he  economic engines  r equ ir ed  to  suppor t  t he war  ef f or t  wer e j u s t  

wha t  the  bus iness  communi ty  needed  in  o rder  t o  r eign i t e  the  economy.   

A t t empt s t o  mask consumpt ion in  pa tr io t i c  t e r ms pos i t i oned consumer i sm 
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a s  a  c i t i zen ’ s c ivi c  du ty.   L i zabe th Cohen  obse rved :  “Mass  consumption in  

pos twar  Ameri ca  wou ld no t  be a pe r sona l  i ndu lgence,  bu t  r athe r  a  c iv i c 

r espons ib i l i t y  des igned to  pr ovide  “f u l l  employmen t  and improved l i ving 

s t andar ds  f or  t he  r es t  o f  t he na t ion” ( Cohen ,  2003 ,  p . 113) .  

Dur ing and af t e r  Wor ld War  I I ,  wor ker s  moved to  ur ban a r eas t o  

pu r sue  wor k.  T hey  exper i enced  a l o ss of  f ami ly ,  community ,  and t r ad i t i ons,  

r e su l t i ng  in  an  empty se l f .   T he r esponse  was  a se l f  t hat :  “ seeks  t he 

exper i ence of  being con t inua l ly  f i l l ed  up  by consuming goods,  calo r i es ,  

exper i ences,  po l i t i c i ans,  r omant i c  pa r tne r s ,  and empa thi c  t he r api s t s  in  an 

a t t empt  t o  combat  t he g rowing a l i ena t ion  and f r agmen ta t ion  o f  i t s  e r a 

( Cushman ,  1990,  p .  600) .   

T he  p l an to  i ncr ease  consumpt ion  and  fue l  the  eng ines  o f  t he 

economy,  execu ted by the bus iness  communi ty i n  par tner sh ip wi th  t he  

gover nmen t ,  was wi ldly success f u l  when  measu r ed  in  s t r i c t  economic 

t e r ms .  However ,  t he nega t ive  ef f ec t s o f  consumer i sm on the psycho logy 

and  sp ir i t ual  a spec t s o f  the  se l f ,  a s  wel l  a s  t he  eco log ical  impac t s o f  

na tu r a l  r e sour ces  be ing consumed  a t  a  p r od igious  r a t e ,  t e l l  a  d i f f er en t  

s t o r y.  

T her e wer e f ew vo ices  t o  oppose  t h i s t rend ,  and a t  t he t ime ,  such 

ph i losophies  wer e  not  wide ly known o r  accep ted.  Wr i t e r s  such as E mer son 

and  T hor eau  advoca t ed the concept s  of  t r anscenden tal i sm –  seek ing  sol ace  

and  r e f r eshmen t  t hr ough contac t  wi th na tu r e and u l t ima te ly  God ;  i n  Nature ,  

E mer son commented ext ens ive ly on how the v i sua l  e l emen t s  o f  na tur e wer e 
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r e f r esh ing to  t he sp ir i t  o f  man .  Bu t  u l t ima te ly,   i t  was t he deeper ,  unseen 

sp i r i t ual  a spec t s o f  natu r e,  and thr ough na tur e  as God’ s  cr ea t ion,  t hat  

a l l owed one to  connec t  wi th God and r ef r eshed man’ s  sp ir i t .  He  no ted :  

“Natu r e i s  made  to  consp ir e  wi th sp i r i t  t o  emanc ipa t e us”  (E mer son,  1994,  

p .  24 ) .   

I n  W alden ,  T hor eau  r e j ec t ed mate r i al i sm  and the shack les o f  

c iv i l i zat i on wh i l e  exto l l i ng the sp i r i t ual  v i r t ues o f  exper i encing na tur e .   

He  had th i s t o  say  abou t  mater i a l i sm:    

T he  na t ion  i t se l f ,  w i th  a l l  o f  i t s  so  ca l l ed  i n t e r na l  

impr ovemen t s,  wh ich,  by  the  way ,  a r e  a l l  ex t e r na l  and 

super f i ci a l ,  i s  j u s t  such  an  unwie ldy  and  overg r own  

es t ab l i shmen t ,  clu t t er ed  wi th  f u rn i ture  and  t r i pped up  by  i t s  

own  t r aps,  r uined  by  luxur y  and  heedless  expense… ( T hor eau,  

1991 ,  p .  75 ) .  

T hor eau  l i ved  in  the  woods a t  Walden  f or  ju s t  over  two  year s ,  h i s  

exp lo r at i on  of  na tur e  and  t r anscenden ta l i sm l ed  t o  a  number  o f  

obse r va t ions  about  t he sp i r i t ua l  a spec t  o f  na tu r e:    

I  was  suddenly  sens ib l e o f  such  swee t  and  benef i cen t  soci e ty  i n  

Na tu r e,  i n  t he  ve r y  pa t t er ing  o f  t he  drops ,  and  in  ever y  sound  

and  s igh t  a round my house ,  an i n f in i t e  and  unaccoun tabl e  

f r i end l iness  a l l  a t  once  l i ke  an  a tmospher e  sus t a in ing  me ,  a s 

made  the f anc i ed  advantages  of  t he  human  ne ighbor hood 

ins ign if i can t….E very  l i t t l e  p ine  need le  expanded  and  swel l ed 
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wi th  sympathy  and  bef r i ended  me .  I  was  so  d i s t inc t ly  made 

awar e  o f  the  p r esence  of  someth ing  k ind r ed  to  me,  even  in  

scenes  wh ich  we  a r e  accus tomed  to  ca l l  w i ld  and  d r ear y… 

( T hor eau,  1991,  p .  107) .  

Whi l e  E mer son  and  T hor eau v i ewed na tu r e  t h r ough the l ens o f  

t r anscenden tal i sm,   L eopo ld  appr oached  the i s sue  f rom a  di f f e r ent  ang le.  

L eopo ld  was no t  a  r e l i g ious man and d id  no t  appr oach the i s sue s t r i ct l y  

f r om a sp i r i t ua l  s t andpo int ,  bu t  f r om an in t el l ec tual  s t andpo int .  H i s wr i t i ng 

ind i ca t ed a deep r ever ence f or  na tur e .  When  asked by h i s  daugh ter  E s t e l l a  

i f  he  bel i eved in  God,  he r epl i ed t ha t  “he  be l i eved the r e was a  mys t i ca l  

sup r eme  power  tha t  gu ided the  Univer se…I t  was  mor e ak in t o  the  l aws of  

na tu r e” ( Meine,  1988,  p .  506) .  He  commented on the impor t ance  of  

ma in t a ining the b iot i c  i n t eg r i t y  o f  ecosys t ems  (L eopold,  1953,  p .  212- 213) ,  

a s  we l l  a s  t he need f o r  contac t  wi th na tu r e  as a  means  of  g iv ing  de f ini t ion  

and  meaning to  l i f e  (L eopo ld ,  1949 ,  p .  188) .  

L eopo ld  made  the  po int  tha t  an  ecolog ica l  consc i ence made i t  

poss ib l e  f o r  t he development  o f  an e th ica l  a t t i t ude t owar d na tur e.  T h i s 

r edef ines  t he r o l e o f  man f r om hav ing domin ion  over  na tur e ,  to  a  ro l e 

wher e  man  i s  par t  o f  the  ecosys t em and r ecogn izes  t he  impor t ance of  a l l  o f  

t he  othe r  p i eces o f  t he ecosys t em.  He  makes  t hi s  c l ear  when  he  s t a t es :   “ I t  

i s  i nconceivab le t o  me that  an  e th i ca l  re l a t i on to  l and  can ex i s t  w i thout  

l ove ,  r e spect ,  and admi r a t i on f or  l and,  and  a h igh r egar d f o r  i t s  va lue”  

( L eopo ld,  1949,  p .  223) .  Whi l e L eopo ld r ecogn ized the pr oper  r o l e o f  man 
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i n  hi s  envi r onmen t ,  he  was l e ss  opt imi s t i c  abou t  t he t ime  i t  wou ld t ake f o r  

such  cu l tu r a l  and behav io r al  no rms  to  be  ach i eved.  I n  the  essay ,  The  

E co logica l  Consc i ence ,  he  s t a t ed :   

I  have  no  i l l u s ions  abou t  t he  speed  or  accu r acy  wi th  wh ich  an 

eco log ica l  consc i ence  can  become f unct iona l .  I t  has  r equ ir ed  19 

cen tu r i es t o  de f ine  decent  man- to- man conduc t  and the p rocess  

i s  on ly  ha l f  done ;  i t  may  t ake  as  l ong  to  evo lve  a  code  of  

decency  f o r  man- to- l and conduc t   ( L eopo ld ,  1991 ,  p .  345) .  

Advert i s ing and Consum eri sm  in the  Modern Era  

Sigur d  Ol sen  ( 1982) ,  who  ser ved on a  pane l  di scuss ing  the  top i c 

“Ur ban Gr owth and  Na tur a l  Resour ces ,”  a t  a  conf er ence  sponsor ed by 

R esources  For  The F u ture,  made  some po ignan t  obser va t ions  abou t  

consumer i sm:  

Ask  the  aver age  c i t y  dwel l er  wha t  he t h inks  i s  t he i dea l  l i f e ,  

and  wha t  migh t  con t r ibu t e  t o  h i s  gr ea te r  happ iness ,  and  he  wi l l  

no  doub t  t h ink o f  poss ib ly  another  car ,  a  bigger  TV sc r een,  a  

l onger  vaca t ion,  and  l e ss  t r af f i c  t o  con tend  wi th.  Ask  him i f  t he 

Amer i can  dr eam means  t he  d i sappear ance  o f  l i t t l e  t owns  wi th 

shady  s t r ee t s ,  open  coun tr ys ides ,  t o  be r ep l aced  by  gr ea t e r  and  

g r ea t e r  indus tr i a l i zat i on  with  smoke  s t acks  i n s t ead  o f  t r ees,  

po l lu t ed  a i r  i n s t ead  o f  t he  smel l s  o f  f ie lds  and  woods ,  gadge t s  

and  l abor  sav ing  devices  r ep l ac ing  s impl i c i t y ,  w i th  t he  f ee l ing 

o f  t he ou t- o f - door s  i n  h i s  dai ly  l i f e  becoming  mor e and  mor e  a 
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memor y,  and  he  wi l l  sh rug  h i s  shou lder s  and  wonder  i f  you  a r e 

s l i gh t ly  in sane .  In s t ead  o f  the  o ld  musi c  h i s  f o r ebear s  l i s t ened 

to ,  and  the  r hythms o f  na tur e  and  seasons  wh ich  r egu lat ed  t hei r  

l i ves ,  he  has  l i s t ened  so  l ong  to  t he  drums o f  t he  Chamber s  o f  

Commer ce  tha t  t he  Ameri can  d r eam has  become synonymous  

wi th  t he  goa l  of  un l imi t ed exp lo i t a t i on  and  economic  gr owth 

( p .  95) .  

Accor d ing to  B usiness  W eek ,  T he aver age  U. S.  adu l t  i s  bombar ded 

wi th  3 , 000  adver t i s i ng messages  a  day ( L andle r ,  Konr ad ,  Sch i l l er ,  & 

T herr i en,  1991) .  T o cu l t i va t e consumer  needs ,  adver t i ser s  need to  cr ea t e  a  

f a l se  image  o f  t he i deal  consumer .  T he end  r esu l t  c r ea t es no t  only  an  

impu l se t o  buy,  bu t  a  “consumer  f a l se  se l f ”  ( Kanner  & Gomes ,  1995,  p .  

82 ) .  

Kanner  and Gomes  ( 1995)  o f f e r  the  f o l lowing obse r vat ion :   

Adver t i semen t s  do  not  s imply  exaggera t e  o r  di s to r t  t he  t r uth ,  

t hey  l i e .  No  one’ s  success  i n  bus iness,  a th l et i c s ,  o r  love  ever  

depended  on the ir  too thpas t e.  Modern  mar ket ing t echn iques  

r e ly  on  the  s t r a t egy  tha t  Joseph  Goebbe l s ,  Naz i  Ger many’ s  

min i s t er  o f  p r opaganda,  ca l l ed  “T he Big  L ie . ”  Repea t  any 

f a l sehood  f r equen t ly  enough ,  and  no mat t e r  how absur d  i t  i s ,  

peop le  wi l l  be l i eve  i t .  P r oj ec t  t he  image  o f  t he  t o t a l ly  happy 

consumer  i n  coun t l ess  commer c i a l s ,  and  the  f a l se  consumer  se l f  
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becomes  f u l ly  in t e rna l i zed  as  an  imposs ib l e  goa l  t o  wh ich 

Amer i cans ‘ spontaneous ly asp ir e ’  ( p .  83 ) .  

T hey then compar e t h i s t o  nar c i ss i sm:   

…the  consumer  se l f  i s  f al se  because  i t  a r i ses  f r om a  mer c i l e ss  

d i s to r t i on  o f  au then t i c  human  needs  and  des i r es .  F r om our  

under s t anding  o f  nar c i ss i sm we  know tha t  a  f a l se  se l f  i s  f o r med 

when  a  ch i ld  a t t ends  t o  ext e r nal  demands  and  r ewar ds  i n  o r der  

t o  ob t ain  par en t a l  appr ova l  and love .  When  these  ex t er na l  

p r essu r es  conf l i ct  w i th  the  chi ld ’ s own f ee l ings ,  t hese  f ee l i ngs  

a r e  i gnor ed ,  un t i l  t he  ch i ld  comes  to  be l i eve  t ha t  t he  par en t s ’  

wi shes  a r e  her  or  hi s  own.  I n  a  s imi l a r  f a sh ion ,  Ameri can 

ch i ld r en  come to  i n t er na l i ze t he  messages  t hey  see  in  t he med ia 

and  in  soc i e ty  a t  l a r ge.  T hey  l ear n  t o  subs t i t u t e  wha t  t hey  ar e  

t o ld  t o  wan t  –  mounds  o f  ma ter i al  possess ions  –  f o r  wha t  t hey 

t r u ly want  ( Kanner  & Gomes ,  1995,  p .  83 ) .  

Cor por at ions have worked  ha r d t o  c r eate  a  f asc ina t ion  wi th 

acqu i s i t i on of  t he l a t es t  and g r eat es t  commodi t i e s .  I n  1990 ,  12 , 055  new 

p r oduc t s wer e in t r oduced to  Amer i can d r ugs tor es  and super marke t s  a lone ,  a  

r a t e  o f  t h i r t y- thr ee pe r  day,  many o f  them ind i s t i ngu i shab le f r om one 

ano ther  except  f o r  packaging.  T he eco log ica l  impac t s of  manuf actu r ing,  

t r anspor t i ng,  mar ke t ing ,  packaging,  and  s tor ing so  many i t ems i s  i nc r ed ib ly  

h igh  ( Kanner  &  Gomes ,  1995,  p .  84 ) .  
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Moder n  adver t i s i ng p romotes an a lmos t  “ r e l i g ious be l i e f ” among 

Amer i cans and those who subsc r ibe t o  the  New Age /Aquar i an  Conspi r acy 

pa r ad igm descr ibed in  Deep E co logy ( DeVal l  & Sess ions,  1985,  p .  5) .  

Adher en t s t o  t hi s  par ad igm bel i eve t ha t  r apid  advancement s  i n  t echno logy  

wi l l  a l l ow us t o  addr ess  any env ir onmen ta l  i s sue .  As  a r esu l t ,  consumpt ion 

i s  never  a  p rob lem.   Adver t i s ing c l a ims  tha t  t her e i s  a  pr oduc t  to  so lve  

each  o f  l i f e’ s  pr ob lems.  By  impl i ca t i on,  ma te r i a l  so lu t ions  can supplan t  

soc i a l ,  p sycho log ica l ,  and sp i r i t ua l  ones ,  and the cumula t ive  ou tput  of  

mu l t i nat ional  cor por a t ions  r ep r esen t s the  p innac l e o f  a l l  human  

accompl i shment  ( Kanner  & Gomes ,  1995 ,  p .  84) .  

I n  h i s  book,  How Much  i s  E nough ,  A lan Durn ing (1992)  descr ibes  

t e l ev i s ion adver t i s ing  :   

T he  ba rr age  o f  sa l es  sp i e l s  i s  so  in t ense  i n  t he  consumer  

soc i e ty  t ha t  peop le  ac tual ly  r emember  f ew ads .  Ye t  

commer c i al s  have  an  e f f ec t  none the l ess .  E ven  i f  t hey  f a i l  t o  

se l l  a  pa r t i cu l ar  p roduc t ,  t hey  se l l  consumer i sm i t se l f  by 

cease l ess ly  r e i t e r at i ng  the  i dea  tha t  t he r e  i s  a  p r oduc t  to  so lve 

each  o f  l i f e’ s  p r ob lems,  i ndeed tha t  ex i s t ence  wou ld  be 

sa t i s f y ing  and  comple t e  i f  on ly  we  had bough t  t he  r i gh t  t h ings.  

Adver t i ser s  t hus  cu l t iva t e  needs  by  hi tch ing  the i r  war es  t o  t he 

i n f ini t e  yea r nings  o f  t he human  soul  ( p .  119) .  

T he  p r ol i f er a t ion  o f  pe r sonal  computers ,  communicat ion devices ,  and 

a l l  sor t s  of  mu l t imedia ,  fu r the r  compl i ca t e  t he sub ject  by  add ing many new 
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p r oduc t s and se r vi ces  t o  be des i r ed  and pur chased .  The  pace of  

t echno logica l  advancement  r equ ir es  a  never  end ing cyc l e of  “keep ing up 

wi th  t he Joneses , ”  wh ich f ur ther  exacerba t es  t he cyc l e of  consumer i sm.  

T he  cos t  of  a t t empt ing to  main t a in  such a  pace of  acqu i s i t i on i s  unhea l thy ,  

economica l ly  and  psycho logica l ly .  The  San  F ranc i sco Chron ic l e publ i shed 

an  a r t i c l e  wh ich desc r ibed the gr owing number  of  Amer i cans  who ea rn  over  

$100 ,000 annua l ly  bu t  canno t  make  ends  mee t .  By making ends  mee t ,  they  

r e f e r  to  main t ain ing a s t andard  of  l i ving  that  the  r es t  o f  t he wor ld de f ines  

as  l uxur ious.  Many in  the  s ix  f i gur e  b r acke t  spend a l l  of  t he ir  i ncome each 

mon th.  T hese Ameri cans ,  whose ea r nings  a r e i n  t he t op  4 per cen t  o f  the  

coun t r y,  i l l u s t r at e  how deep ly en tr enched  i s  t he consumer  f a l se  se l f  ( Gl ink,  

1993 ,  p .  5 ) .  T he adver t i s ing  indus tr y has  c r ea t ed needs so  compel l i ng tha t  

t he  wea l th i es t  i ndiv idual s  in  t he  mos t  af f l uen t  coun tr y i n  t he wor ld 

con t inua l ly  sc r amble  to  i nc r ease t he ir  ab i l i t y  to  consume p r oduc t s  and  

se r v i ces .  

I n  t h i s  r u sh - to - r i ches consumer  men ta l i t y ,  people  ar e  no t  ach i ev ing a  

h igher  l evel  of  happ iness  –  i ndeed,  t he oppos i t e  i s  happen ing .  In  t he  

a r t i c l e ,  A re W e Happy Yet? ,  Dur n ing  ( 1995)  makes t he po int :  

P sycho log ical  ev idence  shows tha t  t he  r e l a t i onship  be tween 

happ iness  and  pe r sona l  consumption i s  weak .  Wor se  –  two 

p r imar y  sour ces  o f  human  f u lf i l lmen t  –  soc i a l  r e l a t i ons  and 

l e i su r e  –  appear  to  have wi the r ed o r  s t agna t ed  in  the  rush  to  

r i ches .  Thus  many  in  t he consumer  soc i e ty  have  a sense  t ha t  
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t he i r  wor ld  o f  p l en ty  i s  somehow ho l low –  tha t ,  hoodwinked  by 

a  consumer i s t  cu l tu r e,  t hey  have  been  f r u i t l e ss ly  a t t empt ing  to  

sa t i s f y  with  mate r i al  th ings  wha t  a r e  essen t i al l y  soci a l ,  

p sycho log ical ,  and sp ir i t ual  needs (p .  69 ) .  

Ef f ec t s o f  Consum eri sm  

I t  i s  we l l  documented  tha t  t he deple t i on  of  r e sour ces and 

env i r onmen ta l  degr ada t ion i s  di r ect l y  re l a t ed  t o  consumption o f  goods  and 

se r v i ces  ( Br own,  2001;  Br ower  & L eon ,  1999;  Gar dner  & Ste r n,  2002) .  

I ndeed,  t he  Un i t ed St a t es  l eads  the  wor ld  in  amoun t  of  ma te r i a l s  consumed 

per  capi t a  ( Gar dner ,  Assadour i an,  & Sar in,  2004,  p .  6 -9 ) .  

I n  E copsychology ,  Kanner  and Gomes (1995)  of f er  a  s t a r t l i ng  vi ew o f  

human  behav ior .  T he au thor s  a sse r t  that  unbr idl ed consumer i sm i s  the  

cause  o f  our  env i ronmenta l  woes .  I n  the  beg inn ing of  t he  chap te r ,  t he 

au tho r s r ecoun t  an  even t  f r om the 1992 g lobal  env ir onmenta l  summit  held  

i n  Rio de Jane ir o ,  Br azi l :   

Repr esen ta t i ves  f r om sever a l  t h i r d  wor ld  coun t r i e s  approached 

P r es iden t  Geor ge  Bush  to  ask  h im to  cons ide r  r educ ing  the 

consumpt ion  hab i t s  o f  t he  Uni t ed  S t ates .  T hey  con tend  tha t  a  

ma jo r  cause  o f  t he  cur r ent  eco log ical  c r i s i s  was  t he  enor mous 

demand  f o r  consumer  goods  emana t ing f r om the Un i t ed  St a t es  

and  o the r  i ndus tr i a l i zed  na t ions.  Mor eover ,  i t  seemed  unf a i r  t o  

t hem tha t  t hey  shou ld  be  asked  to  manage  the i r  na tu r a l  

r e sour ces  in  a  mor e  sus t ainab le manner  –  o f t en  to  t he de tr iment  
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o f  t he  shor t - t e rm in t er es t s  o f  the i r  economy –  wh i l e  r el a t i ve ly  

minor  concess ions  wer e  be ing  asked  o f  t he  r i cher  i ndus t r i al i zed 

na t ions .  Bush’ s  r eply  was  t e r se  and  to  t he  po in t :  “T he  Amer i can 

way  of  l i f e  i s  no t  up fo r  negot i a t ion”  (p .  77 - 78) .  

T h i s  i dea o f  t he Amer i can way o f  l i f e  is  one  i n  wh ich we consume f ar  

mor e na tur a l  r e sour ces  per  cap i t a  t han any  o the r  na t ion in  t he wor ld 

( Gar dner ,  Assadour i an,  &  Sar in,  2004 ,  p .  6 - 9) .   Th i s  shows no s ign o f  

aba t ing.  Amer i cans ,  caugh t  up in  the  cyc l e  of  acqu i s i t ion  o f  ma ter i a l  

goods ,  wan t  mor e and mor e,  and ther e  is  no  end  in  s igh t .  Au thor  Pau l  

Wach te l  ( 1989)  makes  t he f ol l owing  assessmen t :  “The  idea  of  mor e ,  of  

ever  i nc r eas ing  weal th ,  has become the  cen t e r  o f  our  i den t i t y  and our  

secu r i t y ,  and  we ar e  caugh t  by i t  a s  t he add ict  i s  by h i s d rugs” ( p.  71 ) .  

F i r s t  wor ld  consumer  hab i t s  a r e  one  o f  t he  two  most  se r ious  

env i r onmen ta l  i s sues  i n  t he wor ld  t oday .  Alan Durn ing (1992)  s t a t es :  

On ly  popu la t ion  gr owth r iva l s  consumpt ion  as  a  cause  of  

eco log ica l  dec l ine,  and  at  l eas t  popu la t i on  g r owth  i s  now 

v i ewed  as  a  p r ob lem by  many  governmen t s  and  c i t i zens  o f  the  

wor ld.  Consumpt ion ,  i n  con tr as t ,  i s  almos t  un iver sa l l y  seen  as  a  

good  –  i ndeed,  i nc r eas ing ly  i t  i s  t he  p r imar y  goa l  of  na t iona l  

economic po l i cy  ( p.  21 ) .  

T h i s  cl ea r ly  i l l u s t r a t es ,  the  deg r ee t o  wh ich  consumer i sm i s deep ly  

i ng r a ined  in to our  cu l tur e.  As the popula t i on con t inues  to  gr ow,  under  the  

cu r r ent  consumer  mindse t ,  consumpt ion,  and  i t s  del e t e r ious  ef f ect  on  ou r  
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na tu r a l  r e sour ces  wi l l  cont inue to  i ncr ease  ( Br own ,  2001 ;  Br ower  & L eon,  

1999 ;  Gar dner  &  S ter n ,  2002) .  Popula t ion  gr owth and consumpt ion  ar e  

d i r ec t ly  l i nked.   T he l ar ge r  t he popu la t ion ,  t he mor e  peop le t her e  wi l l  be 

consuming p roduc t s.  

E co logi s t  Dav id Orr  and  theo log ian Jay McDan ie l  r ef e r  t o  the  wr i t i ng 

o f  E rnes t  Becker ,  who  char ac t er i zed consumer i sm as :  “Moder n man i s 

d r inking and d r ugg ing himse l f  out  of  awar eness ,  o r  he spends  hi s  t ime 

shopp ing,  wh ich i s  t he  same th ing” ( Becker ,  1973 ,  p .  284) .  

McDan ie l  t akes  t h i s  f u r the r  and r edef ines  the  pr ocess  o f  

consumer i sm:   

As  a  r e l i g ion,  consumer i sm i s  even  mor e  power f u l  t han 

sc i en t i sm,  and  i t s  i nf luence  ho lds  sway in  many  c i r c l es  t ha t  ar e  

an t agon i s t i c  o r  i ndi f f e r ent  t o  sc i ence.  We migh t  char ac t er i ze  

t he  r e l i g ion as  f ol l ows .  I t s  god  i s  economic  gr owth  f or  i t s  own  

sake ;  i t s  p r i e s t s  a r e  t he  pub l i c  po l icy  maker s  who  p r ov ide 

access  t o  g r owth ;  i t s  evange l i s t s  a r e  t he  adver t i ser s  who  

d i sp l ay  the p roduc t s  of  gr owth and  t ry  t o  conv ince  us  t ha t  we 

canno t  be happy wi thou t  t hem;  and i t s  chur ch i s  t he  shopp ing 

mal l .  I t s  pr imar y  c r eeds  ar e  “b igger  i s  be t t e r ”  and  “mor e  i s  

be t t e r ”  and  “ f as t e r  i s  be t t er ”  and  “you  can  have  i t  a l l . ”  I t s  

doc t r ine  o f  cr ea t ion  i s  t ha t  t he  ea r th  i s  r ea l  e s t a t e  t o  be  bought  

and  so ld  in  t he mar ketp l ace.  I t s  doc tr ine  o f  human  exi s t ence  i s  

t ha t  we  a r e  sk in- encapsu la t ed  egos ,  cut  o f f  f r om the  wor ld  by 
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t he  boundar i es  o f  our  sk in .  And  i t s  doct r i ne  of  sa lva t ion  i s  t hat  

we  a r e  saved  –  o r  made  whole  –  not  by  g r ace  th r ough  f a i t h  as 

Chr i s t i ans  c l a im  o r  by  wi sdom thr ough l e t t i ng  go  as  Buddh i s t s  

c l a im ,  bu t  by  appear ance,  af f luence ,  and  mar ke t abl e  

ach i evemen t  ( McDanie l ,  2002,  p .  1462-1463) .  

T he  ef f ect s  of  al l  o f  t hi s  ar e  tha t  i nd iv idua l s  a r e caugh t  i n  a  cycl e  o f  

acqu i s i t i on,  l ead ing to  t he c r ea t ion and maint enance o f  a  f a l se - se l f ,  and  a 

con t inuance of  economic pol i c i es t ha t  fu r ther  dep le t ion  o f  our  na tu r al  

r e sour ces  and  the sp r ead o f  pol lu t i on,  and  u l t imate ly,  an er os ion o f  ou r  

sp i r i t ual  connec t ions  with na tur e .  

Whenever  t he i s sue  of  consumer i sm i s  d i scussed ,  i nvar i ab ly t he 

d i scuss ion  dr i f t s  to  t he  i dea  t ha t  i ndiv idua l s  and soc i e ty  wi l l  have to  l ower  

i t s  s t andar d o f  l iv ing – t ha t  we wi l l  have  to  make many sac r i f i ces t o  “do 

wi thou t . ”  The  pr ob lem her e i s  t ha t  t he peop le  ar e j udging the ir  s t andard  of  

l i v ing based on the pr ecep t s  of  consumer i sm.  Pau l  Wach te l  (1989)  says  i t  

bes t :  

T he  image  o f  be l t  t i gh t ening  i s  one  t hat  i s sues  f r om wi th in  our  

p r esen t  se t  o f  a ssumpt ions ;  i t  equat es  conse r va t ion,  r ecyc l ing,  

and  f ewer  gadge t s  wi th  hav ing ‘ l ess . ’  A psycho log ica l ly  

o r i en t ed  no t ion  of  ‘ s t andar d  of  l i v ing ’  has  qui t e  d i f f er en t  

imp l i cat i ons.  I t  sugges t s  t ha t  a l t e r ing ou r  p r esen t  way  of  l i f e  

does  no t  r ea l l y  mean  se t t l i ng  f o r  l e ss .  I t  encour ages  us  t o  t h ink 
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no t  o f  wha t  we  ar e  g iv ing  up  bu t  of  new oppor tun i t i e s  a long  a  

d i f f er en t  d imens ion,  wh ich may be more  sa t i s f ying ( p.  143) .  

I f  consumer i sm i s  con t r as t ed  wi th t he pr ecep t s  of  Deep  E cology,  

v i ewed  as two oppos ing pa r adigms r es id ing  at  oppos i t e  ends o f  a  spec t rum,  

t he  chal l enge then i s  t o  ge t  i nd iv idua l s  t o  begin t o  t ake a  f ew s t eps  down  

the  spec tr um in t he di r ec t i on o f  Deep Eco logy.  T hose t ha t  have a l t er ed 

the i r  behavio r ,  consumed l ess ,  and explo r ed sp i r i t ua l ly  mor e fu l f i l l ing  

aspec t s  o f  l i f e  and ex i s t ence,  r epor t  t hat  t hei r  l i f e  i s  mor e sa t i s f ying and 

r ewar ding,  than  a l i f e  measu r ed  by  how many mater i al  goods  one  owns  

( Gi lman ,  1990) .  

G loba l ly ,  consumpt ion i s  d i r ec t l y  l i nked  to  popu la t ion  g r owth.  As 

mor e and mor e  peop le a r e bor n,  the  need  fo r  r e sour ces  to  suppor t  these  

i nd iv idua l s  i nc r eases ,  and the mar ke t  fo r  t hose  who  manuf ac tu r e,  mar ke t ,  

and  se l l  pr oduc t s and se r v i ces con t inues  t o  i nc r ease.   I n  t he 2004 ed i t i on of  

t he  Sta t e o f  t he World ,  pub l i shed by The  WorldWatch I ns t i t u t e,  t he au tho r s 

no t e :  “T he Un i t ed Na t ions  Popu la t i on Div i s ion p ro j ec t s t ha t  t he wor ld 

popu la t i on wi l l  inc r ease  41  pe r cen t  by 2050 ,  t o  8 . 9  b i l l i on peop le” 

( Gar dner ,  Assadour i an,  &  Sar in,  2004 ,  p .  5 ) .  

Because  o f  i ncr eases  i n  popula t i on ,  ga ins  t ha t  we may have made in  

r educ ing consumpt ion  wi l l  be nu l l i f i ed due  to  inc r eased demand fo r  na tur a l  

r e sour ces .  I t  i s  even  mor e impor t an t  t ha t  we f ind  ways  t o  a l t e r  t he way we 

conduc t  ou r se lves  a t  a  g lobal  l eve l .  T he  t r ans i t i on to  an ecolog ica l ly  
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sus t a inab le  mode l  wi l l  be  one  of  t he mos t  d i f f i cu l t  cha l l enges  human i ty  has  

f aced .  

Spiri t ua l i t y  and Susta inab i l i t y  

T r adi t i onal ly ,  t he i s sue  of  spi r i t ua l i t y  and  sus t a inabi l i t y  have  been  

deba t ed  by  po l i t i c i ans,  p sycho logi s t s ,  ph i lo sopher s ,  and sc i en t i s t s  ( Gor e,  

1992 ;  Kanner  and  Gomes ,  1995;  Naess ,  1989;  Or r ,  2002) .  Because o f  t he 

env i r onmen ta l  l i nkages,  env i r onmen tal  p r o f ess ional s  have been dr awn in to 

t he  di scuss ion .  The  wi ld l i f e  managemen t  pr o f ess ion  i s  beg inn ing to  

examine the l i nkages  be tween  consumer i sm,  envi r onmen t ,  and sp i r i t ua l i t y .  

I n  a  r ecen t  paper  pr esen t ed to  The  Wi ldl i f e  Soc i ety,  ent i t l ed :  The 

R e la t ionsh ip o f  E conomic  Growth to  W ild l i f e  Conserva t ion ,  t he au tho r s 

s t a t e :  “A smal l  but  g r owing ‘ volun tar y s impl i c i t y ’  movemen t ,  compr i sed  o f  

secu l a r  and  r e l ig ious g r oups  who  oppose  Ameri can - s tyl e  consumption 

pa t t e r ns f or  env ir onmen ta l ,  soci a l  j u s t ice ,  qua l i ty  of  l i f e ,  and sp ir i t ual  

r easons  may be a  f i r s t  s t ep  t owar d r ever s ing pa t t er ns  of  i ncr eas ing 

consumpt ion”(T r auger  e t  a l . ,  2003 ,  p .  5) .  Th i s  i s  synonymous wi th 

concep t s  such as  Deep E co logy ,  and o the r  b r anches o f  gr owing  ecolog ical  

awar eness  wh ich ar e  def ined  by  ecocent r i c  e th i cs and va lues.  

Sp i r i t ua l i t y ,  or  l ack  the r eo f ,  i s  the  key .  As  a  concep t ,  sp ir i t ual i t y  

p r ov ides  t he  f oundat ion  f or  dec i s ions  on  how we  conduct  our  l i ves .  I t  

a f f ec t s  t he  cho ices  we  make  in  a l l  f ace t s  o f  l i f e ,  i nc luding  dec i s ions  we  

make  on  consuming  pr oduc t s  and  r esour ces .  Cur r ent  r at es  o f  consumpt ion  

a r e  u l t ima tely  unsus t a inab le,  bo th sp i r i t ua l ly  and eco logica l ly  ( Ber r y,  
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1995 ;  Suzuk i ,  1997;  McDan ie l ,  2000) .  Sp i r i t ua l ly ,  wher e  does  t hi s  l eave  

us?  Many  peop le  i n  u r ban  ar eas  a r e  caugh t  up  in  a  con t inua l  cyc l e  of  

consumer i sm.  T hey a r e so  engaged in  mak ing  money and  then  spend ing i t  –  

t ha t  o ther  cons ider a t i ons  ar e  secondar y.  T hey  do  no t  under s t and  or  

appr ec i a t e  the  na tur a l  wor ld  o r  t he  i ssues  f ac ing  i t .  Con tac t  wi th  na tur e  

f ades .  T hi s  de t achmen t  i s  danger ous  bo th  eco log ical ly  and  sp i r i t ua l ly .  We 

a r e  nea r ing  a po int  in  t he h i s tor y  of  the  p l ane t  wher e we  may exceed  the 

r esour ces  of  t he  p l ane t  and  plunge  in to a  pe r iod  of  eco log ica l  cat as t r ophe ,  

t he  ext en t  o f  wh ich  we cannot  even  begin  to  f a thom.   

Dav id  Or r  ( 2002)  al l udes t o  t hi s  poss ibi l i t y  i n  hi s  a r t i c l e ,  The Four  

Cha l l enges  o f  Sus ta inab i l i t y ,  he main t ains  t hat  we wil l  even tual ly  

t r ans i t ion to  a  sus t a inab le soc i e ty,  t he ques t ion i s  whe ther  we wi l l  do  so 

g r ace f ul ly  and in  a  con tr o l l ed manner ,  o r  due  to  an  ecolog ical  even t  

r e su l t i ng  f r om unsus t a inab le consumpt ion .  Orr  r e f er s  t o  spi r i t ual  empt iness  

t o  desc r ibe one o f  t he r easons  we may fa i l  to  gr ace fu l ly  make th i s  

t r ans i t ion.  He desc r ibes  th i s  sp ir i tua l  empt iness  as a  cond i t i on b r ough t  on 

by  a ba rr age o f  event s  t hat  t h r eat en  to  over whe lm us,  and the numbing 

e f f ec t  t hat  cumula t ive ly a l l  of  t h i s has  on  the human psyche .  Or r  desc r ibes  

a  t o t al  of  f our  cha l l enges  r e l a t ed t o  sust a inab i l i t y ,  t he f our th one i s  t he one 

he  ca l l s  t he “most  d i f f i cu l t  cha l l enge of  a l l . ”  He desc r ibes  t he need to  

under s t and and addr ess  d ive r gent  pr oblems,  wh ich he  equa t es  t o  a  higher  

l eve l  o f  sp i r i t ua l  awar eness .   Or r  a rgues  t ha t  t he hear t  o f  t hi s  h igher  l evel  

o f  awar eness  i s  one t ha t  honor s mys t ery ,  sc i ence ,  l i f e ,  and  death ( p.  1459) .   
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Or r  i s  saying tha t  t r ad i t i ona l  sc i en t i f i c  and  economic methods  ar e  

i n su f f i c i en t  t o  meet  t he  cha l l enges o f  addr ess ing the i s sues  of  

sus t a inab i l i t y .  What  i s  needed i s  an  appr oach  tha t  u ses  a  combina t ion  o f  

sc i ence  and t r ad i t i ona l  me tr i c s,  bu t  i s  gr ea t ly  expanded  to  i nc lude  a 

number  of  qua l i t at i ve componen t s,   w i th  an emphas i s on sp i r i t ua l  

awar eness .  

L ynn Whit e  ( 1967)  had s imi l ar  i deas  when  he s t a t ed :   
What  we  do  abou t  eco logy  depends  on  ou r  i deas  o f  t he  man-

na tu r e  r e l a t i onsh ip.  Mor e  sc i ence  and  mor e  t echno logy  ar e  no t  

go ing  to  ge t  u s  ou t  o f  t he  pr esen t  ecolog ic  c r i s i s  un t i l  we  f i nd  a 

new r el i g ion ,  or  r e think our  old one  ( p.  1206) .  

Whi l e  Or r  and Whi t e  appr oached  the i s sue  f r om one o f  r e l i gion and 

sp i r i t ual i t y ,  conse r vat ion b io logi s t  Br i an  Czech  advoca t ed a s t eady s t a t e  

economy in wh ich we t r ansf or m the unsus t a inab le na tur e  o f  our  economic 

sys t em to an eco log ica l ly  sus t a inab le mode l .  Czech a r gues t ha t  mean ingf u l  

s t eady  s t a t e  po l i c i es  wi l l  r equ ir e  br oad pub l i c  suppor t  and sugges t s  tha t  a  

“ soc i a l ,  p sycho log ica l  pr og r am”  wi l l  help  to  t r ansfo r m pub l i c  op in ion 

( Czech ,  2000,  p . 179) .  T r auger  e t  a l .  ( 2003)  expanded  on  th i s  f u r the r  f r om 

the  s t andpo in t  of  e s t ab l i shment  o f  a  “mor e  s t abl e ,  sus t a inab le  economy. ” 

Spec i f i ca l l y ,  t hey s t a t ed:  

Because  t he  pub l i c  va lues  wi ld l i f e ,  th i s i s  an  ach i evab le  goal  i f  

t he  pub l i c  f u l l y  under s t ands  t he  f undamen ta l  conf l i c t  be tween 

economic  gr owth  and  wi ld l i f e  conse r va t ion.  Rea l i s t i ca l l y ,  t he 
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pub l i c  va lues  human  welf a r e  mor e  t han  wi ld l i f e  conse r vat ion.   

Re l a t i ng  the  s t eady  s t a t e  economy to  inc r eased  human  wel f ar e  

i s  t he  key  to  soc i e t a l  accep tance  and  wi ld l i f e  conse r va t ion  ( p.  

18 ) .  

T h i s  wi l l  be d if f i cu l t  t o  ach i eve  given the  cu rr en t  nor ms by wh ich 

soc i e ty  and  ou r  economic  mode l  ar e  based ,  and  by  which consumer s  

measu r e  t he ir  l i ves .  Bu t  we must  a t t empt  to  do  so -  i f  we ar e  t o  ge t  t o  t h i s 

s t eady  s t a t e  economy,  the  change  wi l l  be  due to  changes i n  i ndiv idual  

a ssumpt ions  t ha t  a r e der ived f r om changes  i n  behav io r  –  t ha t  f l ow f r om the 

deve lopment  of  a  mor e sp ir i t ual  appr oach  to  l i f e .  Ul t imate ly,  t h i s means  we 

must  a l l  consume l ess  and be cogn izan t  o f  what  we consume,  why we  

consume,  and the r esul t an t  impac t s  on  the  g loba l  ecosys t em.  

I f  we  ar e t o  avo id th i s  ecolog ica l  ca t as t r ophe,  we must  wor k to  move  

the  globa l  soc i e ty as  a  whole  i n  a  di r ect i on wh ich a l lows  f o r  t he 

exp lo r at i on of  sp ir i tua l  va lues ,  and a l l  o f  t he  r esu l t an t  spi r i t ua l  and 

eco log ica l  benef i t s  de r ived ther e in.  

SP IRITUAL VALUES 

T he  p r ocess  o f  r e s tor ing the  i nd ividua l  has  r ece ived  many l abe l s :  

r e s to r ing  the se l f ,  r e f r esh ing the  sou l ,  renewing  the human sp ir i t .  I t  i s  

impor t an t  t o  under s t and these l abe l s a re  d i f f er en t  names  f or  t he  same 

concep t ;  t hey a r e di f f e r en t  ways o f  say ing  the same th ing .  

Humans  have a need to  f ee l  nu r tur ed and  fu l f i l l ed t hr ough  an 

under s t anding o f  t hei r  con tr ibu t ion  to  soc i e ty and /o r  a  sense o f  community  
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and  be long ing  ( Cushman,  1990,  p .  600) .  Heal thy long- t er m pr ocesses  f or  

nu r tur ing these  va lues  a r e essen t i a l .  Thor eau  ( 1991)  sensed  mank ind’ s  need  

when  he sa id :   

We can  never  have  enough o f  na tur e .  We must  be  r e f r eshed  by  

the  s igh t  of  i nexhaus t ibl e  v igor ,  vas t  and  t i t ani c  f eatu r es. … the 

wi lde r ness  wi th  i t s  l i ving  and decay ing  t r ees ,  t he  t hunder  

c loud ,  and  the  r a in  wh ich  l a s t s  t hree  weeks  and  p r oduces  

f r eshe t s.  We need  to  wi tness  ou r  own l imi t s  t r ansg r essed ,  and 

some l i f e  pas tu r ing f r ee ly wher e we never  wander  (p .  255) .   

E l sner ,  L ewis,  Sne l l ,  &  Sp i t zer  ( 1996)  de f ine  t he  impor t ance  o f  

r enewal  o f  t he human sp i r i t :  

…r enewal  of  t he  human  sp ir i t  i s  impor t an t  f or  t he  i ndiv idual  t o  

en joy  a f ul l  l i f e  and  to  be  a  p r oduc t ive  member  of  soc i ety ,  f or  

t he  member s  o f  a  f amily  t o  r ega in  thei r  v igor ,  mo t iva t ion  and  

in t e r es t s  i n  t he  f amily  un i t ,  and  f o r  member s  o f  t he  communi ty 

and  the  na t ion  to  main t a in  a  l ong- te r m p r oduc t ive  ro l e  a s  

economic agen t s and as  soc i a l l y  r espons ib l e  c i t i zens  ( p.  11 ) .  

Humans  can f i nd the r i ch ,  r ewar ding,  and  endur ing  f u lf i l lmen t  of  t he  

se l f  th r ough  exp lor a t i on  of  na tur e .  T h i s p rocess  i nc ludes  an awar eness  and 

under s t anding o f  t he concep t s  of  consumer i sm and how thi s  a f f ec t s  u s  a s  

i nd iv idua l s .  Re l i ef  can  be f ound in  the  pu r su i t  of  connec t ivi t y  wi th  na tu r e 

as  t he  solu t ion  to  t he p r ob lems o f  t he fa l se  se l f .  
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Recreat ion and Ecosophy  

Sp i r i t ua l ly  and  env ir onmenta l ly ,  soc i e ty  would  benef i t  t r emendous ly 

f r om development  and  in t egr a t ion  o f  an E cosophy  i n to  our  be l i ef  sys t em.  

E cosophy ,  i s  a  t e rm which deno tes a  much  br oader  under s t and ing o f  

eco log ica l  concept s ,  i nc lud ing e thi cs ,  no r ms ,  r u l es ,  and pr ac t i ces,  t owar d 

na tu r e,  i n to one’ s  col l ec t ive  consc i ence.  Many outdoor  r ec r eat ion ac t iv i t i e s 

a r e  appr opr i a t e  mechan i sms  f o r  f ac i l i t at i ng ecosoph ica l  explo r at i on.  

T he  t e r m ecosophy  was i n t r oduced by  Ar ne  Naess i n  1973 a t  an 

ecoph i losophy  t a lk  g iven a t  a  conf er ence  i n  E as t er n Eur ope on the f u tur e  o f  

r e sea r ch.  He co ined  the  wor d f r om two  anc i en t  Gr eek roo t s ,  ecos  -  mean ing  

home pl ace ,  and sophia  -  mean ing wi sdom.  Naess  used the t e rm to r ef e r  t o  

any  a r t i cu l at ed ph i losophy o f  l i f e  i n  har mony with  ecocen tr i c  va lues  

( Naess ,  1995,  p .  155) .  Pu r su ing  an  ecosophy  i s  sea r ching f or  eco logica l ly  

wi se  and ha rmon ious  l i v ing.  T her e a r e mul t i t udes  of  d iver se  ecosophies  

( Dr engson,  1997) .  T he t er m Deep  E co logy  was  al so  co ined  by  Naess  i n  an 

a r t i c l e  en t i t l ed:  The Sha l low and  the Deep ,  Long-R ange E cology 

M ovemen t s  ( Naess ,  1995 ,  p .  151- 155) .  In  t hi s  a r t i c l e ,  Naess  a r t i cu l a t ed  t he  

deep ,  sp i r i t ua l  appr oach to  na tu r e con tained  in  t he  wr i t i ngs o f  

conse r va t ion i s t s  such as  Aldo L eopo ld and  Rache l  Car son.  E cosophy  i s  a t  

t imes  used int e r changeab ly wi th  t he  t e rm Deep E co logy.  Naess  ca l l s  h i s 

own  per sona l  ph i lo sophy -  E cosophy T .  I t  i s  based  on  the no rm,  “Sel f -

r ea l i za t i on f or  al l  be ings” ( Dr engson,  2001) .  What  Naess i s  advoca t ing  

th r ough  se l f - r ea l i zat i on i s ,  car e f ul  in t rospec t ion in to the  natu r e of  one’ s 
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se l f ,  and mor e  speci f i cal l y ,  wha t  he  r e fe r s  t o  a s  t he  eco log ica l  se l f .  T h i s 

p r ov ides t he oppor tun i ty  to  exp lor e  and deve lop  one’ s  own ecosophy.  

Shar on Montes ( 1996) ,  makes an  obse rva t ion tha t  di r ec t l y  l i nks 

sp i r i t ual i t y  to  heal th  and incor por a t es  the  i dea of  an ecosophy  as a  cent r a l  

t heme:  

. . . r e l a t i vely  l i t t l e  sc i ent i f i c  r e sea r ch r e l a t es  sp i r i t ua l i t y  to  

hea l th ,  l eaving  r oom fo r  specula t i on  abou t  those  r el a t i onsh ips .  

F i r s t ,  i t  makes  sense  t o  me  that  a  pe r son  who  has  a  se t  o f  co r e 

va lues  t ha t  go  beyond  ego  gr a t i f i cat i on  and  whose  l i f e  i s  

d i r ec t ed l a r gely  by those  va lues  wi l l  a l so  by  de f in i t i on  have  a  

men ta l l y  and  phys i ca l ly  hea l thy  l i f e s tyl e  a s  conno ted  by  wor ds  

t ha t  a r e key  to  t hese  sys t ems  o f  be l ie f  such  as  i nner  peace ,  

ba l ance ,  r e spect  f or  a l l  f or ms  o f  l i f e ,  and  l i v ing  in  ha r mony  ( p.  

114) .   

Outdoor  r ec r ea t ion i s  an  impor t an t  mechan i sm f o r  develop ing  an 

under s t anding and r espec t  of  heal thy ecosys t ems .  Most  outdoor  r ec r ea t ion 

r e l i e s  on  unpo l lu t ed,  f unct ioning ecosys t ems .  T o pur sue  these  ac t iv i t i e s 

a l l ows  one  to  beg in t he j our ney of  se l f -d i scover y and eco log ica l  awar eness.  

I n  Deep  E co logy ,  B i l l  Deval l  and Wi l l iam Sess ions ( 1985)  under sco r e the  

impor t ance  o f  ou tdoor  r ec r ea t ion in  deve lop ing a sense  o f  pl ace :  

Some of  the  ac t iv i t i e s wh ich a r e  espec i a l l y  usef u l ,  inc lude in  

ou r  e s t ima t ion ,  i f  done  with  t he  proper  a t t i t ude [ i t a l i c s  added] ,  

i nc lude  f i sh ing,  hunt ing,  su r f ing,  sun  ba th ing,  kayak ing ,  
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canoe ing,  sa i l i ng,  moun tain  c l imb ing,  hang  g l id ing ,  sk i ing ,  

r unn ing ,  b i cyc l ing,  and b ir d  wa tch ing.  T her e  i s  a  ver y  l ar ge 

body  o f  l i t e r a tur e  coming  f rom peop le  who  have  pa r t i cipa t ed  in  

some o f  t hese  ac t i vi t i e s,  e spec i a l l y ,  moun ta in  cl imbing  and 

f i sh ing,  wh ich  at t e s t  t o  the  poss ibi l i t i es  f o r  deve lop ing a  sense  

o f  p l ace  and  in tui t i ve  under s t and ing  o f  t he  connec t ions  be tween 

humans  and  nonhumans  toge the r  wi th  a  r espec t  f o r  t he  pr incip l e 

o f  b iocen tr i c  equa l i t y  ( p .  188) .   

Gooda le  and  Godbey (1996)  f u r the r  th is  i dea  i n  t he ir  p r omot ion  o f  

l e i su r e as  t he mechan i sm “ f or  na tur e - based  exper i ences  and values  tha t  

l end  deep  and  endur ing psycho log ica l  essence  t o  human l i f e” :   

…inc ludes  mor a l  and  e th i ca l  a spec ts  o f  r e sour ces ,  h igher  

a spec t s  o f  mind,  a scendancy  o f  h igher  emot ions,  r e f inemen t  of  

t hough t  and f ee l ing,  sense  of  p l ace ,  cogn i t ive  and emotiona l  

r e sponses ,  app r eci a t i on  of  l i f e  fo r ms,  r ecogn i t ion  o f  i n t r i n s i c 

va lues ,  i nt r ospect ion,  devot ion,  r ever ence ,  r e spec t ,  wonder ,  

awe ,  mys t er y ,  and  in sp ir a t i on .  Al l  o f  t h i s  l anguage  appear s  i n  

d i scuss ions  o f  l e i sur e  s ince  l e i sur e  i s  an  i dea l ,  ex i s t en t i a l ,  

t r anscenden t ,  and r oo ted in  ph i losophy and  r e l i g ion ( p.  97 ) .  

I t  i s  impor t an t  t o  emphas i ze  t ha t  mer ely  par t i c ipat ing in  these  

ac t i v i t i e s  does no t  equa l  development  of  an ecosophy .  Ef fo r t s need to  be 

made  to  s t r ess  t he impor t ance  o f  each  ind iv idual ’ s un ique  sp ir i tua l  

exp lo r at i on coupled  wi th t hese ac t i vi t i es .  E nv ir onmen ta l  l i t e r a tu r e f r om a 
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va r i e ty  of  no t ab l e wr i t er s  inc lud ing  E mer son ,  T hor eau,  Mar sh,  Muir ,  

L eopo ld ,  and o the r s  i s  an exce l l en t  p l ace  t o  s t a r t  the  i n t e l l ec tua l  

exp lo r at i on of  the  sp ir i t ua l  a spec t s  of  ecosoph ica l  deve lopmen t .  T he deep,  

sp i r i t ual  i deas  ar t i cul a t ed by these and  o the r  au tho r s  shou ld c r eat e  

oppor tun i t i e s  f o r  ques t ion ing and in t rospec t ion ,  a ss i s t i ng the  ind ividua l  i n  

ecosoph ica l  deve lopmen t .   

E xp lor a t ion  o f  na tur e -based  ar t ,  poe t r y,  and mus ic a l so p r ov ide 

oppor tun i t i e s  f o r  t he i nd iv idua l  t o  exp lo r e  i n  t h i s j our ney o f  se l f -

r ea l i za t i on.  Ar t ,  poe tr y ,  and mus ic have  ways  of  connec t ing one to  na tur e  

i n  in t ang ib l e ways  tha t  p r ovoke in t ense emotion and joy.  Emer son ( 1994)  

penned  a number  of  poems exp lor ing the  connec t ions  be tween na tur e  and  

God  ( p .  1)  and  d i scussed  a t  l eng th t he impor t ance  of  poe t s and poe tr y  i n  

p r a i se  of  t he na tur a l  wor ld ( p.  161- 177) .  E ar ly Ameri can  ar t i s t s  f r om the  

Hudson  River  School  such as  T homas  Co le  and Fr eder i c  E dwin Chur ch 

embr aced the t r anscenden ta l  idea l s  ar t icu l a t ed by E mer son,  T hor eau,  and  

o the r s and  the ir  pa in t ings  wer e  i n sp ir ed by those i dea l s.  Ar t i s t s  such as  

T homas Mor an and Alber t  Bie r s t ad t  cr ea t ed  such moving and in sp ir i ng 

pa in t ings  of  t he  l andscapes  of  Ye l lowstone  and Yosemi t e  t ha t  people  wer e  

moved  to  p r ot ec t  t hem (Nash ,  1982,  p .  78 - 83) .  Mor e r ecen t  a r t i s t s ,  such  as 

na tu r e photogr apher  Anse l  Adams,  embr ace  the  t r anscendenta l i s t  

ph i lo sophy of  E mer son and T hor eau and  a t t empt  t o  communica t e th i s  

t h r ough  the ir  ar t  ( Dayton Art  I n s t i tu t e,  1999) .  E xper i encing and f ee l ing 
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such  a r t  can be a  p l easu r abl e  and  valuab le  exper i ence i n  the  jou rney  o f  

ecosoph ica l  deve lopmen t .  

I t  i s  i n t e r es t ing  to  no t e  t ha t  back  in  t he  1920s ,  t he  concep t  o f  

r ec r ea t ion,  mor e  commonly  r e f er r ed  to  as  ‘ l e i su r e, ’  a t  the  t ime,  was  a l so 

l ooked  upon  as  a  means  f or  f ur ther ing  consumer i sm.  Pr es iden t  Hoover’ s  

Commi t t ee on R ecent  E conomic  Changes  p r esen t ed the f o l lowing summar y :  

I t  was  du r ing  the pe r iod  cover ed by  the  su r vey  ( t he 1920s)  t hat  

t he  concep t ion  o f  l ei su r e  as  ‘ consumab le ’  began  to  be  r ea l i zed  

upon  in  bus iness  in  a  pr ac t i cal  way and  on  a b road  sca l e.  I t  

began  to  be  r ecogn ized ,  no t  on ly t ha t  le i su r e  i s  consumab le bu t  

t ha t  people  cannot  consume l e i sur e  wi thou t  consuming  goods  

and  se r v i ces… ( Commi t t ee  on  Recen t  Economic  Changes ,  1921,  

p .  xv i) .  

T h i s  i s  s t i l l  t rue  today.  T her e  i s  a  p l e tho r a  o f  p roduc t s f or  t he  

consumer  pur su ing ou tdoor  r ec r ea t ion ac t iv i t i e s .  I ndeed ,  r ecr ea t ion  

ac t iv i t i e s  such as  backpack ing,  r ock c l imb ing,  f i sh ing ,  and hun t ing pr esen t  

t he  consumer  wi th  an endless  a r r ay o f  gadge t s  and gear  cho ices .  I t  i s  t hen  

impor t an t  t o  i n sur e  we c lose ly  examine our  r ec r ea t iona l  ac t i v i t i e s  and 

a t t endan t  gear  needs  i n  or de r  to  i n su r e we  a r e no t  par t  o f  the  pr oblem.  

E ver y t ime a  new pi ece  of  gea r  i s  i n t r oduced  or  impr oved,  do we  r ea l ly  

need  to  pur chase  t h i s? T he i ssue i s  t he  quan t i ty  of  each  i t em.  Does  t he 

hun te r  r eal l y  need or  u se t he 35 r i f l e s and  sho tguns  i n  h i s  gun  cab ine t ? 

Does  t he ang ler  r ea l l y  need  or  u se  the  20  r ods  i n  h i s  col l ec t ion? What  a r e 
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t he  ecolog ica l  impac t s  o f  manuf ac tur ing  and consuming mor e  r ec r ea t iona l  

equ ipmen t  than  we need? T hese  ar e  ques t ions  t he r ec r ea t ion i s t  shou ld  

cons ide r .  Aldo L eopo ld r ecogn ized the danger s  o f  consumer i sm when he 

dec l a r ed :   

I  have  the  impr ess ion  tha t  the  Amer i can  Spor t sman  i s  puzz l ed ;  

he  doesn ’ t  under s t and  wha t  i s  happen ing  to  h im.  Bigger  and 

be t t e r  gadge t s  ar e  good  f or  indus t ry ,  so  why  no t  f or  outdoor  

r ec r ea t ion?  I t  has  no t  dawned on  h im tha t  outdoor  r ec r ea t ions  

a r e  essen t i a l ly  pr imit i ve,  a t avi s t i c ;  t ha t  t he ir  va lue i s  a  

con t r as t - va lue ;  t hat  excess ive  mechan iza t ion  des t r oys  con tr as t s  

by  mov ing  the  f ac tor y  t o  t he  woods  o r  t he  mar sh  ( L eopo ld,  

1949 ,  p .  181) .  

Car ing For  Spir i tua l  Va lues  

Fo r  many year s ,  pub l i c  l and manager s  have  under s tood that  peop le 

v i s i t  pa r ks and f or es t s  in  or der  t o  ge t  close  t o  na tu r e and to  r enew 

themse lves .  The  ques t ion then  becomes ,  wha t  does  th i s  mean  wi th r egar d t o  

managemen t  of  l and and r ecr ea t ion oppor tuni t i e s so  tha t  t hese  sp ir i tua l  

needs  can  be  r ea l i zed?  

Some might  a ssume that  manag ing r esour ces  i n  or der  to  f ac i l i t a t e  t he 

r enewal  o f  t he human sp i r i t  app l i es on ly  t o  wi lde r ness and  o ther  pr i s t i ne  

env i r onmen t s.  However ,  because  of  t he t r emendous g rowth o f  

u r ban/ subur ban  ar eas ,  many peop le  r ece ive  the i r  sp ir i t ual  r enewal  f r om 

na tu r e- based  ar eas  such as  t r a i l s ,  pa r ks,  i n t er p r et i ve / env ir onmenta l  
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educa t ion a r eas,  and  r ec r eat ion f aci l i t i es  (E l sner  e t  a l . ,  1996 ,  p .  11 ) .  I n  

The  Sign i f i cance o f  Urban Trees  and  Fores t s :  Toward A Deeper 

Unders tand ing o f  V a lues ,  t he  au thor s  no t e :  “Our  r esea r ch  sugges t s  t hi s  a r ea 

[ Mor ton  Ar bor e tum,  Li s l e ,  I l l i no i s ]  i s  capab le  of  p r ov id ing  many o f  t he 

exper i ences peop le of t en assoc i a t e wi th wi lder ness  ( Dwyer ,  Schr oeder ,  & 

Gobs t e r ,  1991,  p .  18) .  

I n  Sp i r i t  o f  t he F ores t :  In t egra t ing  Sp i ri t ua l  Va lues  i n to Na tural  

R esource  M anagement  and R esearch,  Sch r oeder  ( 1996)  de f ines  sp ir i t ual  

va lues  as :  “…r ef e r s t o  t he exper i ence of  being r e l at ed  t o  an  ‘ o the r’  t ha t  i s  

l a r ge r  or  g r ea t er  t han onese lf  and  tha t  g ives  meaning to  one’ s  l i f e  a t  a  

deeper  t han in t el l ec tual  l eve l ”( p .  295) .  I t  i s  wor th not ing that  Schroeder’ s  

de f in i t i on does no t  a t t empt  t o  i nclude a methodo logy  f or  measu r ing 

sp i r i t ual  va lues .  T he  in t angib i l i t y  and in f in i t e  var i at i on o f  what  cons t i t ut es  

sp i r i t ual  va lues  i s  beyond  our  cur r ent  scope  or  capab i l i t y  t o  quan t i f y  or  

qua l i fy .  

Most  r e l i g ions i dent i fy  t h i s  o ther  a s a  super na tur a l  de i ty  o r  God.  

However ,  f o r  many ,  other  i s  a  na tur a l  en t i t y  such as  a  t r ee,  t he ea r th ,  

w i lde r ness,  or  t he un iver se .  Some psycho log i s t s now be l i eve  tha t  human 

be ings  have a bas i c need f or  t h i s k ind of  exper i ence.  Spi r i t ua l i t y ,  in  one  

f o r m or  ano ther ,  appear s  t o  be  a na tur a l  f unc t ion of  t he  human mind and 

p l ays  an impor t an t  r ol e  i n  psycho logical  hea l th  and  we l l  be ing  ( Schr oeder ,  

1996 ,  p .  295) .  
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Famed  conse r va t ion b iolog i s t  E dwar d O.  Wi l son be l i eves  t hat  we 

have  an innat e  connec t ion  wi th na tur e tha t  he ca l l s  Biophi l i a .  He  def ines 

Bioph i l i a  a s  t he t endency to  want  t o  f ocus  on l i f e  and  l i f e- l i ke pr ocesses .  

Wi l son  dr aws  a d i r ec t ion connec t ion between  natu r e and the human  spi r i t :   

I  w i l l  make  the case  t ha t  t o  exp lor e  and  a f f i l i at e  wi th  l i f e  i s  a  

deep  and  compl i ca t ed p r ocess  i n  menta l  deve lopmen t .  T o  an 

ex t en t  s t i l l  under valued  in  ph i losophy  and  r e l ig ion,  ou r  

ex i s t ence  depends  on th i s p r opens i ty ,  ou r  sp ir i t  i s  woven f r om 

i t ,  hope r i ses  f r om i t  cur r en t s  ( Wi l son,  1984 ,  p .  1 ) .  

BEHAVIORAL CHANGE  

Behav io r a l  change i s  a  s low p r ocess ,  par t i cul a r ly  a t  the  soc i et a l  

l eve l .  A be t t er  under s t and ing  of  human behav io r  can a id i n  our  s t r ugg le t o  

addr ess  t hese i s sues .  However ,  wh i l e  i t  i s  impor t an t  to  def ine and 

under s t and these p rob lems in  a  sc i en t i f i c  contex t ,  we mus t  not  l imi t  ou r  

ab i l i t y  to  so lve  these  pr ob lems thr ough a  r i gid ,  sc i ence- i s - t he- only - answer  

appr oach.  As  Dav id  Or r  ( 2002)  desc r ibes ,  “human  p r oblems such as  t hose  

posed  by the t r ans i t ion to  sus t a inab i l i ty  a r e not  so lved  by  r a t i ona l  means 

a lone . … diver gen t  p r ob lems can  be r eso lved  on ly by h igher  methods  of  

wi sdom,  l ove ,  compass ion ,  under s t anding ,  and empa thy”  ( p.  1459) .  

Much  ea r l i e r ,  L eopo ld ( 1949)  ar t i cul a t ed  s imil a r  a rgumen t s –  i n  h i s  

d i scuss ion  of  The Land P yramid ,  he  s t at es :   

An  e th i c  t o  supp lemen t  and  gu ide  the  economic  r el a t i on  to  l and 

p r esupposes  t he ex i s t ence o f  some  men ta l  image  of  l and  as a  
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b io t i c  mechan i sm.  We can  be  e thi ca l  on ly  i n  r el a t i on  to  

someth ing  we  can  see ,  f ee l ,  under s t and,  l ove,  o r  o ther wi se  have  

f a i t h  i n  (p .  214) .  

Gar dner  and Assadour i an ( 2004)  out l i ne  wha t  t hey bel i eve  i s  

r equ ir ed  to  r ever se  consumpt ion  and  eco log ica l  dec l ine ,  a s we l l  a s  the  

p r ob lems Kline  desc r ibed ear l i er  r egarding  the  l o ss  of  connec t edness  t o  

wher e  p r oduc t s  or igina t e :  

Peop le  i n  a  we l l  be ing  soc i ety  wou ld  a l so  deve lop  close  

r e l a t i onsh ips  wi th  t he  na tur a l  envi r onmen t .  T hey  wou ld 

r ecogn ize  t he  t r ees  i n  t he i r  par ks  and  the  f l ower s  i n  t he ir  ya r ds 

as  eas i l y  as  t hey  iden t i f y  co r por at e  l ogos .  They  wou ld 

under s t and the env ir onmenta l  f ounda t ions  o f  t hei r  economic 

ac t iv i t y:  wher e  t hei r  wate r  comes  f r om,  wher e  the i r  ga r bage 

goes ,  and  whe ther  coa l ,  nucl ea r ,  or  r enewab le  energy  runs  t he 

power  p l an t  tha t  gener at es  t he i r  e l ec t r i c i t y .  T hey  would  l i ke ly  

en joy  develop ing  pr o j ec t s a t  home that  he lp t hem to l i ve mor e  

i n t imate ly  with  na tu r e  –  a  r a in  cat ch ing  c i s t e r n,  fo r  example  or  

a  compos t  b in  o r  veget ab l e  gar den.  I n  sho r t ,  t hey  wou ld  l ear n 

t o  love  na tur e  and to  become advoca t es f or  i t  ( p .  178) .  

DISCUSSION 

We must  a t t empt  t o  change our  g loba l  soc i e ty.  Behavio r al  change  can 

t ake  long pe r iods  of  t ime to  man i f es t .  I f  we do not  achi eve  the  changes  

necessa r y  t o  addr ess  t he cha l l enges  o f  sp i r i t ual i t y  and sus t a inab i l i t y  and  
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move  the  human r ace fo r war d –  gr ace ful ly  -  i t  may ver y  wel l  be  dec ided 

f o r  u s ,  in  what  wi l l  be i n  a l l  l i ke l ihood,  an ext r emely  unp leasan t  per iod of  

human  cu l tur e  and  evo lut ion.  I t  i s  no longer  accep tab l e t o  conduc t  bus iness  

as  u sua l  ( Br own ,  2003 ,  p .  19 ) .  L ong  s t and ing p r ecept s  need to  be ca r ef u l ly  

sc r u t in i zed  and  se t  a s ide i f  they  ar e  ba rr i e r s t o  soc i e t a l  change .  

 T her e i s  no s ing l e r emedy f or  t he sp i r i tua l  i l l s  br ough t  on by 

consumer i sm and the r esu l t i ng  det achmen t  f r om natu r e.  A  b r oad r ange o f  

so lu t ions shou ld be imp lemen ted  to  ensu r e  max imum benef i t  t o  t he g lobal  

soc i e ty ’ s  co l l ec t i ve sp i r i t ua l  s t a t e  and the  eco log ica l  hea l th  of  t he p l anet .  

T he  cha l l enges be fo r e us  ar e  f or midab le .  Given the cu rr en t  s t r uc tur e  

o f  ou r  economic and po l i t i ca l  i n s t i t u t i ons ,  over coming the i ner t i a  of  t hese  

es t ab l i shmen t s i s  cr i t i ca l  i f  we a r e t o  move  fo r war d.   I t  a l l  beg ins wi th  t he  

be l i e f s o f  t he i nd iv idua l .  We must  f i nd ways  t o  enab le i nd iv idua l s  t o  

exp lo r e t hei r  sp ir i t ual i t y  and deve lop  an  ecosophy thr ough  a wide  var i e ty  

o f  mechan i sms.  

I n  o r der  t o  beg in t he hea l ing p rocess ,  idea l ly ,  behav ior a l  and 

l i f e s ty l e changes  mus t  be cen tr a l  t o  t he hea l ing  p r ocess .  Pr oponen t s  o f  t he 

Deep  E co logy par ad igm have  many th ings  t o  say  in  r egard  t o  t h i s p r ocess  

i n  t er ms o f  how one can l ive  an eco log ica l ly  ha r mon ious l i f e .   

Wi th  t h i s  ecocen tr i c  appr oach  in  mind,  t he  goal  o f  behav io r a l  and 

l i f e s ty l e change  should have a t  i t s  co r e,  two essen t i a l  ob j ec t ives :  
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( 1 )  T o be  cogn izan t  of  t he pu r chases  we  make ,  t he p r ocess  we  used  

t o  det e r mine  why and how we  need  or  des i r e  a  p roduc t ,  wha t  a r e t he 

eco log ica l  cos t s  t o  t he p l anet  f o r  manufac tu r ing  the  pr oduc t ,  and how the  

p r oduc t  ul t imate ly a f f ec t s  ou r  l ives .  T he  goa l  her e  i s  not  to  l abe l  a l l  

consumpt ion  as bad o r  ev i l ,  but  r a ther  to  i l l umina t e  t he p r ocess we  use t o  

de t e r mine  how and  why  we  acqui r e goods ,  and  the  ef f ect  of  t ha t  pr oduc t  on 

ou r  l i ves.  I nd iv idua l s shou ld  spend some t ime cons ide r ing  whe ther  t hey 

r ea l l y  need a  p r oduc t  and why the pur chase  i s  needed .  

( 1 )  Deve lopment  of  an  ecosophy o r  ecosoph ica l  app roach  to  one’ s l i f e ,  

wh ich  inco rpor at es  t he necessa r y e l emen t s  fo r  sp i r i t ua l  f u l f i l lmen t .  T h i s 

may  inc lude pur su i t  o f  t r ad i t i onal  wes te r n - based Judeo- Chr i s t i an  r e l ig ious 

be l i e f  sys t ems ,  t hr ough  a var i e ty  of  east e r n -based  or  p r ogr ess ive 

ph i losophies ,  o r  t he many  shades o f  the Deep E cology movemen t .  T he 

ob jec t ive her e  i s  t o  bui ld  a  f r amework  tha t  inco r por a t es ecocen tr i c  va lues 

f o r  l ong- t er m psycho log ica l  and sp ir i t ua l  hea l th  and  f u lf i l lmen t .   

T hese  two  ob jec t ives  have a number  o f  l i nkages .  Whil e  t he cogn i t i ve 

aspec t  o f  the  f i r s t  ob j ec t ive t ends  towar d  examina t ion o f  our  t hough t  

p r ocess  wi th  r egar d  t o  consumer i sm,  the  na tur a l  evo lut ion of  t h i s  p r ocess  

l eads  t he i nd iv idua l  t o  a sk  othe r  ques t ions  about  the  natu r e of  consumer i sm 

and  subsequent ly ,  i t s  env i ronmen tal  ef fec t s .  I f  pur su i t  of  t he  f i r s t  ob j ec t ive  

does  no t  pr oceed beyond the  i s sue  o f  the  e f f ec t s  of  consumer i sm,  pu r su i t  of  

t he  second objec t ive wil l  u l t ima te ly a l low one to  d i scover  t he r el a t i onship  

be tween  the  two.   
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 Kanner  and  Gomes  ( 1995)  o f f e r  some sugges t ions  f or  t he  psycho logy  

p r o f ess ion to  use i n  imp lement ing t r ea tmen t s  f o r  people  who  need  he lp i n  

escap ing  “nar c i ss i s t i c - consumer i sm”  t endenc ies .   T hi s  cons i s t s o f  a  t hr ee  

s t ep  pr ocess  t ha t  ( 1 )  cha l l enges  t he  l i e s o f  t he f a l se  se l f ;  ( 2)  a ss i s t s  wi th 

con ta in ing  the  pa in t ha t  emer ges  upon the  d i sso lut ion of  t he  f a l se  se l f ;  and 

( 3 )  i dent i f y  and  nu r tu r e dor man t  qual i t ie s  o f  t he se l f  t hat  f l our i sh when 

connec t ed wi th t he natu r a l  wor ld.  Many f or ms o f  p l easur e  t ha t  have been 

numbed by u r ban  l i v ing ,  f r om bod i ly  to  pe r ceptua l  t o  aes the t i c  t o  spi r i t ua l ,  

come back to  l i f e  i n  na tu r a l  se t t i ngs .  (p .  88 - 91) .   

Peop le have t r ad i t iona l ly  equat ed  na tura l  se t t ings  wi th f or es t s ,  par ks ,  

and  wilde r ness.  Whi l e so jour ns  in  t hese  se t t i ngs  would  be  an idea l  p l ace 

f o r  such sp i r i t ua l  explo r a t i on and r ef r eshmen t ,  people  shou ld no t  have to  

l eave  the  c i t y  t o  f ind  oppor tuni t i e s  t o  re f r esh t hemse lves i n  na tur e.  

Resea r ch  has  shown  tha t  many oppor tun i t i e s  f or  p sycho logica l  r e f r eshment  

a r e  avai l ab l e i n  ur ban se t t i ngs  (Dwyer ,  Schr oeder ,  & Gobs t er ,  1991 ,  p .  18 -

22) .  

T hese  r ecommenda t ions  fo r  sp i r i t ua l  exp lo r a t i on and r enewal  have  

common g round wi th  ear l i er  p sycho logy  r esear ch .  I n  t he  l a t e  1960s,  

p sycho log i s t  Abr aham Maslow used  the  t e rm “se lf - actua l i za t i on” to  r ef e r  t o  

t he  pr ocess  of  g r owth ,  spec if i ca l ly ,  t hat  se l f - ac tual i z ing peop le deve lop a 

capac i ty  f or  “peak  exper i ences”  i n  which  the i nd iv idua l  sense  o f  se l f  i s  

t r anscended o r  ext ended to  i nclude a  f ee l i ng o f  i dent i t y  wi th a  l a r ger  

r ea l i t y  ( Schr oeder ,  1996 ,  p .  82 ) .  
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Most  human cu l tu r es can t r ace back to  a  t ime when  the i r  cul tu r e,  

t he i r  soc i e t i e s ,  p l aced t r emendous  sp ir i t ua l  and /or  r e l i g ious va lue on t r ees  

and  o the r  spec i a l  p l aces ( Dwyer ,  Schr oeder ,  & Gobs t er ,  1991 ,  p .  22 ) .  I t  

appear s  a s i f  t hi s  f ee l i ng,  has  somehow ingr a ined i t se l f  i n to  t he  human 

psyche  and i s  t he r ef or e  par t  of  u s.  T he ou tdoor s ,  t he na tur a l  wor ld,  i s  

t he r e fo r e an exce l l ent  p l ace  t o  pu r sue th i s  hea l ing thr ough exper i en t i a l  

ac t i v i t i e s .  T hi s  i s  an  oppor tuni ty  t o  employ  the ecopsycho logy p r of ess ion,  

na tu r a l   r e sour ce  and  r ec r eat ion manager s ,  and env ir onmenta l  g roups  t o  

educa t e  consumer s and p r ov ide avenues f or  sp i r i t ua l  exp lo r a t i on.  

T he  phenomenon o f  consumer i sm,  sus t ainab i l i t y ,  and  sp ir i tua l i ty  ar e  

i nex t r i cab ly l inked,  r equ ir ing  a mul t i - face t ed  appr oach on many l eve l s  to  

addr ess  t he many  env i ronmen tal  p r oblems we  now f ace.  T he indiv idual  

shou ld  ask c r i t i ca l ,  i n t r ospec t ive  ques t ions  about  the  need  f o r  pr oduct s  and 

mate r i al  goods  i n  one’ s l i f e .  T he  ind iv idua l  shou ld t h ink  cr i t i ca l l y  abou t  

t he  in t en t  of  commer ci a l s  and  the  i n fo rmat ion and r epor t s d i s t r i but ed by 

f o r - p r of i t  i n t e r es t s wi th  t he  goa l  o f  r educ ing  unnecessa r y consumpt ion.   

T he  ind iv idua l  should  spend  t ime th inking  abou t  t he l ong- t er m e f f ec t s  o f  

consumpt ion  on  ou r  ecosys t em and cons ide r  wha t  we  ar e  pass ing  on  to  

f u tur e  gener a t i ons .  T he  ind iv idua l  should  open  and  main t ain  an  ongo ing 

d i a logue about  t hese  i s sues  wi th t hei r  community .  T he ind iv idual  should 

p r ac t i ce o ther  hab i t s  t hat  r educe our  impac t  on the  env i r onmen t  -  pr ac t i ce 

t he  3 R’ s –  r educe,  r ecyc l e,  and r euse.  T he  ind iv idua l  should  ge t  i nvolved 

in  community e f f o r t s  t o  pr o t ec t  and main t a in t he eco log ica l  hea l th  o f  t he 
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l oca l  ecosys t em.  T hese  ef f or t s ,  col l ec t ive ly ,  w i l l  he lp t he i nd iv idua l  

deve lop the k ind of  ecosoph ica l  f oundat ion tha t  i s  needed go ing  f or war d 

f o r  a  hea l thi e r  f utu r e.  

T he  t r ans i t i on to  a  sus t a inab le soc i e ty  wi l l  r equi r e a  major  

impr ovemen t  i n  the  l eve l  o f ,  and qua l i ty  of  par t i cipa t ion  o f  t he c i t i zen r y of  

t he  wor ld i n  the i r  r e spec t ive soc i e t a l  organ iza t ions and gover nment  

i n s t i t u t i ons  t o  addr ess  i s sues  o f  consumer i sm,  envi r onmen tal  qua l i ty ,   and 

eco log ica l  sus t a inabi l i t y .  Gover nmen t s  c lose ly  sc ru t ini zed  by  a thought f u l ,  

e th i ca l ,  or ganized ,  i nvo lved c i t i zenr y  wi l l  be  empower ed  to  implemen t  t he 

k ind  o f  changes necessa r y t o  impr ove the  qua l i t y  o f  l i f e  fo r  a l l .  

Gover nmen t s ,  need to  f i nd ways  t o  address  d ive r gen t  p r ob lems by  

chang ing the way in  wh ich  they  appr oach  pr ob lems.  Rat iona l  though t  and 

log i c wi l l  be i n suf f i c i en t  a lone  to  al l ow gover nment s  and soc i e ty  t o  move 

beyond the p r ob lems o f  consumer i sm,  eco log ica l  sus t a inabi l i t y ,  and our  

r esu l t an t  de t achmen t  f r om natu r e.  I ncorpor a t ing  h igher  methods o f  wi sdom,  

l ove ,  compass ion ,  under s t anding,  and  empa thy,  i n  o ther  wor ds,  a  h igher  

l eve l  o f  sp i r i t ua l  awar eness ,  w i l l  a l l ow us  t o  f i nd so lut ions t o  addr ess  

t hese  d if f i cu l t  i s sues .  

T he  sc i en t i f i c  communi ty needs t o  overcome i t s  t r ep idat ion about  

sp i r i t ual i t y  and f i nd ways  t o  embr ace  th i s  concept .  Orr  s t a t es :   

Sc i en t i s t s  i n  a  secu l a r  cu l tu r e  a r e  of t en uneasy  abou t  mat t e r s  o f  

sp i r i t ,  bu t  sc i ence  on  i t s  own  can  g ive  no  r eason  f or  sus t a in ing 

humank ind .  I t  can ,  wi th  equa l  r i go r  crea t e  t he  knowledge  that  
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wi l l  cause  our  demise….the  sp ir i tua l  acumen  necessa r y t o  so lve 

d ive r gent  pr ob lems posed  by  the  t r ans i t i on  to  sus t a inabi l i ty  

canno t  be  ach i eved  wi th  a  r etu r n  t o  some s impl i s t i c  r e l ig ious 

f a i t h  of  an  ea r l i er  t ime.  I t  mus t  be  founded  on  a  h igher  o rde r  o f  

awar eness  t ha t  honor s  mys t e ry ,  sc i ence ,  l i f e ,  and  death  ( Or r ,  

2002 ,  p .  1459) .  

Dav id  Suzuki  ( 1997)  fu r the r  expands  on  the  gap  be tween  

sp i r i t ual i t y  and sc i ence :   

 …by  a t t empting  to  obser ve  f r agmen t s  o f  na tur e  ob j ec t ive ly  and 

wi thou t  emotion,  sc i en t i s t s  ex t i r pa t e the  pass ion  and love tha t  

p iqued  the ir  cu r ios i t y  in  t he  f i r s t  p l ace ,  o f t en  t o  d i scover  t ha t  

t hey  have  so  ob jec t i f i ed  t he  f ocus  o f  the i r  a t t en t ion  tha t  they  no  

longer  ca r e.  Sever ed  f r om h i s tor i ca l  and  loca l  con tex t ,  

sc i en t i f i c  endeavor  becomes  an  ac t iv i ty  ca r r i ed   ou t  i n  a  vo id  –  

a  s to r y  t ha t  has  l o s t  i t s  mean ing ,  i t s  pu r pose  and  i t s  ab i l i t y  t o  

t ouch  and  in fo r m ( p .  18- 19) .  

E co logi s t  Pau l  Ehr l i ch sums i t  up :   

I  am conv inced  tha t  a  quas i - r e l i gious  movemen t ,  one  concer ned 

wi th  t he  need  to  change  the  va lues  t ha t  now gover n  much  of  

human  ac t iv i t y ,  i s  e ssen t i al  t o  the  pe r s i s t ence  of  our  

c iv i l i zat i on.  Bu t  ag r ee ing  tha t  sc i ence ,  even  the  sc i ence  o f  

eco logy,  canno t  answer  a l l  ques t i ons –  t ha t  t he r e  a r e  o the r  

“ways  o f  knowing”  –  does  no t  d imin i sh  t he  absolu t e ly  c r i t i ca l  
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r o l e  t ha t  good  sc i ence  mus t  p l ay i f  ou r  over - ex t ended 

c iv i l i zat i on i s  t o  save  i t se l f  (E hr l i ch,  1986 ,  p .  17 - 18) .  

L oca l ,  r eg iona l ,  s t at e ,  and na t iona l  l and  and r ecr ea t ion  manager s 

shou ld  con t inue  to  f ocus on o f f e r ing r ec r ea t ional ,  exper i en t i a l ,  na tu r e-

based  l ea rn ing oppor tun i t i e s  t o  expose  ch i ld r en  to  pos i t i ve outdoor  

exper i ences and to  l ay t he founda t ion fo r  a  l i f e long a f f in i ty  f or  natu r e.  

However ,  a  ma jo r  change shou ld  be made  to  t hese p rogr ams to  add 

s ign i f i can t  emphas i s  on  the sp i r i t ua l  a spec t s  o f  th i s  exp lor a t i on and 

d i scuss ion  of  wha t  i t  means t o  deve lop  an  ecosophy.  

T hese  ar e  values  t ha t  r ecr ea t ion and l and  manager s  can  iden t i f y  i n  

p l ann ing and managemen t  des ign pr ocesses .  Ph i losopher  Holmes  Rol s ton 

( 1996)  s t at es :  “…a f o r es t  w i lde r ness  el i c i t s  cosmic  ques t ions.  One of  t he 

ob l iga t ions  o f  l andscape manager s  i s  t o  p r eser ve  na tu r e as a  sanc tuar y f or  

t hese  sp i r i t ua l  exper i ences” ( p.  22) .  T hese  exper i ences  need to  come as  

ea r ly  i n  l i f e  a s poss ib l e.  E xpos ing ch i ld r en to  na tur e  at  an ear ly  age bu i lds  

a  f asc inat ion,  l ove,  and  r espec t  f or  t he na tu r a l  wor ld,  wh i l e  bui ld ing  the ir  

under s t anding o f  t he complex i t i e s  of  ecosys t ems .  

Pushp  Deep Pandey r e in f or ces  th i s  i dea:  

Ch i ld r en  have  an  inher en t  des i r e  t o  run  a f t e r  but t e r f l i e s,  l ove 

beau t i fu l  bi r ds  and  wild  p l aces ,  and  wan t  t o  make  f r i ends  wi th 

e l ephan t s  and  t ige r s.  Pa r en t s  know a l l  t oo  we l l  how eas i l y  a  

ch i ld  can  per suade  them to  spend  money  on  an  aquar ium 

t eeming  with  a  va r i e ty  of  f i sh.  Dogs,  ca t s ,  and  par r o t s  ar e  a l l -
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t ime  f avor i t e s .  Ch i ld r en  en joy  d r agonf ly  pond  r es to r a t i on 

p r ogr ams,  ar e  f asc inat ed  by  l a r ge  animal s  i n  zoos  and  pr e f er  t o  

p l ay  i n  yar ds  f ul l  o f  f l ower s  and bu t t e r f l i e s .  Ch i ld r en a l so  l ear n 

by  be ing  in  t he company  of  na tur e  ( Pandey ,  2003) .  

K . R Young in  Conserva t ion B io logy  adv i ses  i nvolv ing ch i ld r en  in  

na tu r e ea r ly  on :  “ the sus t a inab le use o f  na tur a l  r e sour ces . . . . r equ ir es  an 

i n t imate  knowledge of  b io log ica l  and phys i ca l  r ea l i t i e s”  ( Young,  2002 ,  p .  

855- 856) .  

P sycho log i s t  T heodor e Roszak  r ecommends  us ing thi s  ch i ld -

l i ke  sense o f  wonder  as  a  veh icl e  f o r  hea l ing :  

Fo r  ecopsycho logy  as  fo r  othe r  the r api es ,  t he  cr uc i a l  s t age  of  

deve lopment  i s  t he  l i f e  o f  t he ch i ld .  T he  eco log ica l  

unconsc ious  i s  r egener a t ed ,  a s  i f  i t  wer e  a  g i f t ,  i n  the  

newbor n ' s  enchanted  sense  o f  t he  wor ld .  E copsycho logy  seeks  

t o  r ecover  t he  ch i ld ' s  i nna t e ly  an imi s t i c  qua l i t y  of  exper i ence 

i n  f unc t iona l ly  ‘ sane’  adu l t s.  T o  do th i s ,  i t  t u r ns  t o  many 

sour ces ,  among  them t r adi t i ona l  hea l ing  t echn iques  o f  pr imar y 

peop le ,  na tur e  mys t i c i sm as  expr essed  in  r e l i g ion  and  ar t ,  t he 

exper i ence  of  wi lder ness ,  the  i n s ight s  o f  Deep  E cology.  T hus ,  

f o r  example,  Wor dswor th’ s  hymns  to  the  ch i ld’ s  l ove  o f  na tur e  

a r e  bas i c  t ex t s  f o r  developmenta l  ecopsycho logy,  a  f i r s t  s t ep  

t owar d c r eat ing the eco log ica l  ego ( Roszak ,  1998) .  
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E duca t ion  i s  an  impor t an t  veh icl e  f o r  pos i t i oning  ind ividua l s  so t ha t  

t hey  have  the  oppor tun i ty  t o  exper i ence  na tu r e  i n  a l l  i t s  f o rms  and  as  a  

f ounda t ion  f or  a  l i f et ime  o f  in t e l l ectua l  and  sp i r i t ua l  exp lo r a t i on  and 

ecosoph ica l   deve lopmen t .  

Schoo l  sys t ems ,  both  pub l i c  and  pr ivate ,  shou ld deve lop  cr oss -

cu r r i cu lum pr ogr ams acr oss  a l l  gr ade l eve l s ,  i n t egr a t ing  math,  sc i ence ,  and 

l i t e r atu r e -  in to an  exp lor a t i on  of  eco logy  thr ough  f i e ld  t r i p s,  homewor k 

ass ignmen t s ,  and exp lo r a t i on o f  t he envi r onmen ta l  c l ass i cs ,  w i th  the  goa l  

o f  p r ovid ing oppor tun i t i e s  f o r  se l f  ac tua l i za t i on,  sp i r i t ua l  explo r at i on,  and 

wha t  i t  means  to  deve lop an ecosophy.   

A t  a l l  l eve l s ,  r ecr ea t ion  and  l and manager s  should  i ncor por at e  

f r amewor ks i n to managemen t  pl ans  which  encour age the i ndiv idual  t o  

exp lo r e se l f - ac tual i za t i on .  Because  of  the  oppor tun i t i e s of f er ed  in  na tur e  

f o r  se l f - ac tua l i za t i on  and  the  l a r ge amoun t  of  l and owned by loca l  and  

s t a t e  gover nmen t s  and  the  f eder al  gover nmen t ,  i t  f l ows  na tu r al l y  t hat  an 

i n t eg r al  component  o f  l and management  p l ans  shou ld  be mechan i sms  f or  

i nd iv idua l s  and  col l ec t i ve ly -  our  soci ety  -  t o  deve lop an ecosophy.  Many  

oppor tun i t i e s  ex i s t  f o r  f eder a l  agenci es  such  as t he Na t iona l  Par k  Ser vi ce  

and  the U. S.  For es t  Se r vi ce  to  f u r the r  inco r por a t e se l f  ac tua l i za t i on  goa l s  

i n to r ecr ea t ion and l and  management  plann ing.   

T h i s  i s  a  d i f f i cu l t  concept  a s i t  goes beyond  the  boundar i es  o f  

t r ad i t i ona l  na tu r a l  r e sour ces managemen t  and pl ann ing .  Tr ad i t i onal  

me thods  r equi r ed that  values  be measured  or  quan t i f i ed.  Due  to  t he 
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i n t ang ib l e  na tur e  of  sp i r i t ua l  va lues,  measu r ing o r  quan t i f y ing sp ir i t ual  

va lues  i s  no t  poss ib l e.  Spi r i t ua l  va lues d i f f er  f r om per son to  per son,  and  

va r y g r ea t ly  f r om cu l tu r e t o  cu l tu r e,  due  t o  a  wide r ange of  ex t e rna l  

i n f luences  spann ing  cu l tur a l ,  h i s tor i ca l ,  r e l ig ious,  soc io log ical  domains.   

On  a l a rge r  sca l e ,  we as  a  soc i e ty,  a s  a  wor ld soc i e ty,  need to  evo lve  a 

much  s t r onger  sense o f  s t ewar dsh ip.  Our  globa l  ecosys t em cannot  

wi ths t and the con t inu ing  assau l t  indef in i t e ly  ( Br own,  2001,  p .  7- 14 ) .   

CONCLUSION 

Consumer i sm has  af f ect ed  g loba l  soc i e ty  i n  many  ways.  I t  has been  

des igned  and  man ipula t ed as  a  means to  f eel  good abou t  our se lves  wi th a  

cyc l i ca l  mechan i sm r equ ir ing cons t an t  a t t en t ion  and  r e inf o r cemen t  t hr ough 

r egu lar  consumption.  Along the way,  consumer i sm has  a  pr o found impac t  

on  the psychology of  t he  i nd ividua l ,  con t r ibu t ing to  t he  deve lopmen t  o f  an 

unsa t i s f y ing  f a l se  se l f  and e r oding our  sp i r i t ual  connec t ion  wi th na tur e.  

U l t ima tely,  consumer i sm has evo lved  in to  a  mechan i sm which thr ea t ens t o  

over whe lm the  g loba l  ecosys t em with i ts  eco log ical ly  unsus t a inab le  na tur e .  

 T he  cha l l enges be fo r e human  kind a r e fo r midab le.  Addr ess ing the 

i s sue  o f  educa t ion wi l l  be an impor t an t  a r ea  f o r  changing behavio r s t ha t  

f eed  consumer i sm and  f o r ce us t o  f ace the  u l t ima te cha l l enge o f  

sus t a inab i l i t y .  H i s to r i cal l y ,  t he upper  cl ass  o f  soc i e ty,  i ndiv idual s  who 

have  sa t i s f i ed t he ir  needs  on the  f i r s t  fou r  l eve l s o f  Mas low’ s Hier a r chy,  

have  been the ones a f f o rded  the l uxur y o f  con templa t ing  and  exp lo r ing 

ph i losophica l  and  spi r i t ua l  i s sues  and ques t ions .  In  or der  to  empower  the  
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l a r ges t  number  o f  people  t o  exp lor e  t hese  poss ib i l i t i e s ,  we need to  f i nd 

ways  t o  he lp sa t i s fy  t he  mor e bas i c human  needs and pos i t i on indiv idual s   

a t  t he por t a l  of  se l f  ac tua l i za t i on/ se l f  rea l i za t i on.  

I f  we  ar e t o  move fo r war d as  a  spec i es ,  we  need  to  f i nd  ways t o  

p r o t ec t  and conser ve  ou r  r esour ces .  A globa l  approach  then i s  needed  wi th 

mor e and mor e  i nd ividua l s deve loping an  ecosophy.  An thr opocen t r i c  

appr oaches a r e no longer  accep tab l e.  We must  beg in  to  t r ans i t i on to  an 

ecocen t r i c  v i ew of  t he p l ane t .  These  i s sues  r each deep into  t he  r oot s  of  ou r  

cu r r ent  economic and pol i t i cal  i n f r as t ruc tu r e and wi l l  no t  be  changed 

qu ick ly.  Our  cur r ent  measu r es  f o r  economic  g r owth  and  ou tput  ar e  sho r t -

s igh t ed  and  ever  i ncr eas ing l eve l s o f  consumpt ion ul t imate ly wi l l  l ead  to  

some so r t  of  ma jor  undes i r ab l e  eco logica l  even t .    

However ,  t he  need  r emains  fo r  nur tur ing  and deve lopmen t  of  t he t rue  

se l f  th r ough  a voyage  o f  se l f - d i scover y tha t  l eads t o  t he pr ocess  of  se l f -

ac tua l i za t ion ,  the  j ou rney  o f  sp i r i t ua l  exp lo r at i on and r enewal  o f  t he 

human  spi r i t  f or  which we  humans  cons t an t ly  s t r i ve ,  the  deve lopmen t  o f  an 

ecosophy ,  and the hea l ing i t  br ings f r om the hol low r avages  of  

consumer i sm.  
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